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Welcoming Message  
From Chair of the Conference 

 
Om Swastyastu, May God bless us 

Very good afternoon to all of us 

 
Honourable and distinguished guests, respected keynote and invited speakers, presenters, 

participants, ladies and gentlemen. Please allow me to express my warm welcome to all of 

you, especially participants from abroad. We welcome you from Bali, the Island of gods, and 

also especially from Udayana University, the biggest state university on the island. 

 

I would like to convey my gratitude to you for taking your precious time to participate in The 

5th Bali International Tourism Conference on “SUFFERING & STRATEGY: TOURISM IN THE 

NEW ERA” at Udayana University, Bali. 

First of all, please allow me to express my gratitude for:  

- Honourable Minister of Tourism, Republic of Indonesia 

- Vice Governor of Bali Province 

- Rector, Vice Rectors, and Dean of all faculties at Udayana University 

- Mayor of Denpasar and Head Regency of all regencies in Bali, Mayor of Samarinda, 

Head of Mahakam Ulu Regency and Kaimana Regency 

- Consulate General and Honourable Consul of our neighbour countries   

- Head of LPPM, LP3M, and Postgraduate Program Udayana University, as well as the 

Head of Master Degree Program in Tourism, Head of Doctoral Degree Program in 

Tourism, and Head of Culture Research Centre Udayana University. 

- Keynote Speakers, namely: Prof. Richard Butler from the University of Strathclyde, Prof. 

Lisa Ruhanen from the University of Queensland, and Prof. Stefan Gössling from Lund 

University. 

- Invited Speakers, namely: Dr. Sulabh Kumar Dhanuka from True Digital Group, Dr. 

Ploysri Porananond from Chiang Mai University, Mr. Steve Noakes from Ecolodges 

Indonesia, Prof. Sylvine Pickel from Angers University, Mr. Nigel Mason from Mason 

Adventures, and Prof. Ngurah Mahardika from Udayana University. 

- All presenters and participants for coming to the 5th Bali International Tourism Conference 

(Bali ITC).  

- All invited guests from tourism professionals and other institutions who can not be 

mentioned one by one. 
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Bali International Tourism Conference is one of the flagship of Udayana University, through 

the Centre of Excellence in Tourism. This conference provide a forum for researchers to 

exchange research results and information in tourism, and to facilitate the sharing experiences 

and the building of network among tourism practitioners and policy makers for further 

collaboration in research and networking of tourism worldwide. 

 

This year, tourism has been in the most difficult situation due to the covid-19 pandemic. We 

are all suffering, but we have to survive. So, through this conference, there are hopes to come 

back with strategy in the new tourism era. 

 

This conference is the Fifth Bali International Tourism Conference which is undertaken in 

collaboration between the Centre of Excellence in Tourism, Master Degree Program in 

Tourism, Doctoral Degree Program in Tourism, and Culture Research Centre Udayana 

University.  

 

I would like to report, that this conference is attended by 4 keynote speakers and 7 invited 

speakers, 54 call papers, and 147 participants, coming from different backgrounds, namely 

academic, bureaucracy, business, students, and researchers. The presentation of call papers 

will be undertaken in several parallel session in two days. 

 

My sincere thank and gratitude to Udayana University, the Ministry of Education, Culture, 

Research and Technology, and True Digital Group who support this conference. I am also 

thankful mostly for the endless efforts of steering and organising committee members.   

To Rector of Udayana University, please kindly later give us your messages and declare this 

event officially open.  

 

Thank you very much.  Om Shanti Shanti Shanti Om 

Denpasar, 16th November 2021 

Dr. Agung Suryawan Wiranatha 
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Welcoming Message  
Rector of Udayana University 

 
 
Om Swastyastu, 
May God bless us all 
Warmest greetings from Bali 

 

Very Good Afternoon to Honorable Minister of Tourism and Creative Economy of Republic of 

Indonesia, and Honorable Vice Governor of Bali, also Distinguished Keynote and Invited 

Speakers, as well as distinguished guests, presenters and all participants.  

 

Welcome back to the Bali International Tourism Conference 2021. This conference becomes 

the Fifth Bali International Tourism Conference which has been held annually by Centre of 

Excellence in Tourism, Udayana University. I would like to gladly inform you that this seminar 

is a new initiative but is one of the international seminars we have at Udayana University which 

is held regularly every year. More than that, I observe, this tourism seminar always manages 

to invite world-class speakers with their influential works and publications. 

 

I would like to deeply thanks to our keynote speakers 

• Emeritus Professor Richard Butler from The University of Strathclyde Canada,  

• Prof. Stefan Gössling from Lund University, Sweden, and  

• Prof. Lisa Ruhanen from The University of Queensland Australia.  

 

and also to all invited speakers  

 

• Prof. Tjokorda Oka Artha Ardana Sukawati, Vice Governor of Bali 

• Prof. Sylvine Pickel-Chevalier, Angers University, French 

• Dr. Sulabh Kumar Dhanuka, Head of Digital Solutions International, India 

• Dr. Ploysri Porananond, Chiang Mai University, Thailand 

• Mr. Nigel Mason, Managing Director Mason Adventures, Bali 

• Mr. Steve Noakes, Board of Director Ecolodges Indonesia, Australia 

• Prof. Ngurah Mahardika, Professor at Udayana University, Bali 

for your time and kindness to support our conference. 
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We greatly appreciate your participation in attending and contributing to our international 

tourism conference although we are all suffering from pandemic Covid-19.  Let's us thank God 

because now the Covid-19 pandemic situation has more or less improved, hopefully the world 

can quickly overcome this outbreak so that we can meet face to face in important academic 

activities like this. 

 

The theme of the seminar “SUFFERING & STRATEGY: TOURISM IN THE NEW ERA is very 

timely. We believe that this seminar will be an exchange of ideas and strategies to prepare 

tourism to enter a new era. 

 

We hope that the seminar which is now being held virtually will be able to be held offline next 

year. We from Udayana University will strongly support the implementation of international 

seminars like this to build networking, increase collaboration, and academic contributions from 

our universities to the development of knowledge, especially in the field of tourism. 

 

Tourism is very complex and dynamic field.  Lots of unpredicted things emerged that may not 

be estimated and anticipated well. In this context, we greatly welcome the initiative of the 

Centre of Excellence in Tourism (Pusat Unggulan Pariwisata) Udayana University in 

collaboration with the Doctoral and Master Program in Tourism at the Faculty of Tourism 

Udayana University to organise the Fifth Bali International Tourism Conference.  

 

On behalf of Udayana University, we would like to give our sincere appreciation to the Ministry 

of Tourism Republic of Indonesia for their supports to this conference.  

 

Udayana University is very proud to be the host of this international tourism conference. 

Congratulations to all of you, and enjoy the conference. 

 

 

Om Shanti Shanti Shanti Om  

Udayana University, 16th November 2021 

 

Rector Udayana University 

Prof. Dr. Ir. I Nyoman Gde Antara, M.Eng., IPU. 
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Keynote Speaker 

 

Destination Development Before, During and After the Current Problems in 

Tourism 

 

The presentation discusses the changes which have occurred and are still taking place 

in destination development as a result of the COVID pandemic. It uses the Tourism 

Area Life Cycle Model as a ‘lens’ through which to explore how the pandemic has 

changed the nature of change itself and impacted upon destinations at different stages 

in their development. Attention is paid to the way in which travel has been affected by 

altering the priorities of visitors and the variables affecting their destinations choices. 

The presentation concludes with a discussion of the impact of the pandemic on the 

sustainability of destinations and their development, and explores the possible future 

patterns of tourism and associated development. 

 

Brief Bio: 

Dr. Richard Butler is Emeritus Professor of Tourism at Strathclyde University, 
Glasgow, Scotland. Educated as a geographer, He taught for thirty years at the 
University of Western Ontario in London, Canada, before returning to the UK as 
Deputy Head of School (Research) at the University of Surrey in the School of 
Management Studies for the Service. He took a part time position at Strathclyde 
University in 2005 in the former Scottish Hotel School, later in the Strathclyde 
Business School. He has acted as consultant for numerous private sector 
agencies, state and national governments and for the United Nations World 
Tourism Organization, and held visiting professorships in Australia, New 
Zealand, Austria, Italy Hong Kong and the Netherlands, as well as giving 
presentations in some 30 countries. He has supervised over 40 doctoral 
students, published 25 books and over 200 papers and chapters in books. His 
main research areas are destination development, sustainability, tourism war 
and political change, indigenous tourism, and tourism in peripheral areas. In 
2016 he was awarded the UNWTO Ulysses medal for ‘excellence in the creation 
and dissemination of knowledge’  
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Keynote Speaker 

 

Can we ‘build back better’? The place for sustainable and responsible tourism 

in the Covid-19 recovery 

 

Tourism was one of the first, and hardest hit sectors, by the COVID-19 pandemic. The 

“travel virus” led to an unprecedented cessation of tourism activities globally. However, 

as tourism destinations around the world begin to reopen their borders to international 

travellers, including Bali, much of the attention is focused on economic narratives 

centred around growth, recovery, rebuilding, and ultimately returning to pre-pandemic 

levels as quickly as possible. There is no question that the return of tourism is 

essential, especially for those in developing countries and emerging economies who 

are hyper-dependent on tourism earnings. Tourism is the main source of income for 

vulnerable groups including youth, women, rural populations, Indigenous peoples and 

other vulnerable groups, including those in the informal economy. However, is there a 

real chance for us to “build back better” as widespread international travel returns? 

This presentation considers the place of sustainable and responsible tourism and asks 

will we simply see a ‘restart’, or could we in fact ‘reset’ and address the largely unmet 

calls for sustainable development in the tourism sector. 

 

 

Brief Bio: 

Professor Lisa Ruhanen is a tourism researcher and teacher in the areas of 
sustainable and responsible tourism, Indigenous tourism, and policy, planning 
and governance. She is the Director of Teaching and Learning for the UQ 
Business School at the University of Queensland and has worked closely with 
the United Nations World Tourism Organization over the last decade including a 
secondment to the UNWTO headquarters in Madrid. She is currently an Advisory 
Board member and auditor for the UNWTO's TedQual accreditation program. 
Lisa is actively engaged with a range of start-up Indigenous tourism businesses 
in Australia using her research expertise to explore visitor demand, market 
opportunities and product development strategies and has led research and 
consultancy studies for the Federal and State governments in Australia. 
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Keynote Speaker 

 

Re-thinking Tourism: New post-pandemic destination models 

 

The development of global tourism cannot continue as it has in the past. Economic 

vulnerabilities, risks such as the distribution of COVID-19, as well as the sector’s 

contribution to climate change all call for tourism that is different, though this by no 

means implies an end to tourism. This presentation will outline some of the 

interrelationships of global risks and vulnerabilities, and trace their roots. It develops 

a perspective on an alternative tourism model that is more aligned with environmental 

concerns, economic stability, and openness to innovation. The presentation will also 

discuss insights from research of relevance for destinations seeking to re-think their 

tourism model. 

 

 

Brief Bio: 

Stefan Gössling is a professor of tourism at the School of Business and 

Economics, Linnaeus University, and the Department of Service Management at 

Lund University, both Sweden. He has worked with sustainable tourism for more 

than a quarter of a century.   
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Invited Speaker 

Bali Readiness to Welcome International Tourists 

As a province that relies heavily on the tourism sector which before COVID-19 

contributed to Bali economy 53% and more than 1 million workers worked in the 

tourism sector, certainly, the impact of COVID-19 for almost 2 years is hard and 

difficult. In accumulation of Bali economic growth in 2020, -9.31%.  The way to recover 

the economy is quickly open Bali border for foreign tourists. Bali has done some 

preparation to get ready as a safe, enjoyable and healthy tourism destination.  

 

a. The Bali Provincial Government in collaboration with the Regency/City 

Government, as well as various agencies such as the TNI/Polri, the private sector 

and tourism stakeholders, accelerates vaccination.  

b. Readiness of Tourism Facilities with a CHSE (Cleanliness, Health, Safety and 

Environment) certificate. Readiness to implement tourism business processes 

(hotels, travel agents, tourism transportation including DTW/Tourism Attractions) 

has received a CHSE certificate to ensure that tourism businesses implement 

health protocols, namely 1,576 tourism businesses. 

c. The use of PeduliLindungi application in all public facilities including tourism 

facilities as an effort to prevent the spread of COVID-19 (tracing and tracking 

system) in Bali and one of the requirements for opening tourism activities for 

foreign tourists. 

d. Bali has prepared a SOP/Procedure (grand design) for the reception of foreign 

tourists, starting from the arrival of tourists at the airport, hotel, DTW till they return 

to the country of origin. Bali has prepared 53 hotels in the areas of Sanur, Ubud, 

Nusa Dua and Tuban.  

 

Tourists requirements to enter Bali is adjusted with Bali economy needs with Bali 

people safety and health. 
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Invited Speaker 

 

 

Digital Solutions for Hospitality to Emerge Stronger 

 

Hospitality and tourism are some of the most impacted industries from Covid and 

economies such as Bali that are largely dependent on tourism need bold steps to 

emerge stronger. Digitalization has to be a key lever in this and can help at both an 

individual businesses and a government wide level. On top of this, consumers have 

become much more digitally savvy and expect experiences and touchpoints to be 

digital, for safety, speed, comfort, and costs.  The true Digital Group has been working 

closely with the hospitality industry in Thailand to deliver various solutions and is 

excited to be bringing products to Indonesia that will benefit both the hospitality 

industry and guests alike. 

 
Brief Bio: 

Sulabh Dhanuka is the Head of Digital Solutions - International at True Digital 

Group.  He is responsible for the international expansion of all enterprise 

solutions with a particular focus on hospitality, retail, and agriculture solutions to 

enable the digital transformation in each of these industries.  Prior to True Digital 

Group, he was a Junior Partner at McKinsey & Co. in Bangkok and Houston, 

serving clients on strategy, digital transformation, and operations.  He is also 

spent several years at Exxon Mobil in both technical and management roles.  

Sulabh holds a PhD in Aerospace Engineering from the University of Michigan.  
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Invited Speaker 

 

 

Rethinking Thai Tourism after the COVID-19 Pandemic 

 

The COVID-19 pandemic has greatly impacted tourism businesses in Chiang Mai from 

January 2020. Because many flights to Chiang Mai were canceled, hotel reservations 

were withdrawn as well. Furthermore, the Thai government ordered the closure of all 

hotels and accommodations in Chiang Mai from March to July 2020. Both international 

and domestic flights were gradually canceled until all flights to Chiang Mai were 

stopped at the end of March 2020. The news of the outbreak, the country’s lockdown 

and the policy to work from home, not only in Thailand but worldwide, caused the 

difficulties to travel across borders. The number of tourists in Chiang Mai dramatically 

decreased form 28 January 2020 onwards. At the beginning of April 2020, there was 

zero tourist in Chiang Mai. Accordingly, around 70,000 hotel employees, 5,000 tour 

guides, and 10,000 car drivers are directly affected. It started a chain reaction toppling 

others in the service sector, for example, restaurants, spas, and massages, souvenir 

shops, and money exchange kiosks. In total, around 200,000 employees were 

impacted by this outbreak. The pandemic delivered an unpredictable disaster to the 

overall economy of Chiang Mai.  

To stimulate the tourism economic disaster, in July 2020, the government launched a 

project entitled “We Travel Together” to promote domestic travel in Thailand. In this 

way, domestic travelers had up to 40 percent reduction for their hotel fees, meals, and 

flights. The government would reimburse the reduction prices to the businesses. At 

the same time, each traveler would have 600 Baht a day for their meals through the 

‘Pao Tang’ (wallet) application. However, only luxury hotels and restaurants benefited 

from this policy. The policy did not support small businesses in the area. 

On 1st July 2021, the ‘Phuket Sandbox’ policy was launched to restore tourist industry 

in Phuket. Though this policy, international tourists who were fully vaccinated, were 

allowed to stay in Phuket for 14 days before travelling to other places in the country. 

Seeing the success of such program, other tourist destinations, such as Chiang Mai 

and Bangkok, also planned to adopt the ‘sandbox’ promotion. Unfortunately, another 
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wave of COVID-19 hit Thailand again from April 2021. The number of confirmed cases 

has continually been on the rise until present. The sandbox idea in other provinces in 

Thailand was swiftly dropped.   

Indeed, after the COVID-19 pandemic, Thai tourist industry have to adapt to the 

changes in tourists and their behaviors. What is used to be considered popular tourist 

products will not be the same. Although at present nature and open-air attractions, as 

well as accommodations, in rural areas attract domestic tourists, but the histories of 

places and heritage in the old town are ignored. They have to be reconsidered and 

researched. The history of places and heritage as well as their identities should be 

promoted as tourist attractions in town to attract cultural tourists to the tourist sites and 

also surrounding communities.  

 

Key words: COVID-19, Thai tourism, disaster, national policy, rethinking, history, 

heritage 

 

Brief Bio: 

Associate Professor Dr. Ploysri Porananond is currently a senior research fellow 
at Social Research Institute (SRI), Chiang Mai University, Thailand. She is a 
previous Editor-in-Chief of the “Asian Journal of Tourism Research” and Head of 
the Centre for Asian Tourism Research at Chiang Mai University, during 2016-
2018. Ploysri awarded her PhD in Cultural Tourism Studies from Leeds 
Metropolitan University, UK, and obtained MSc in tourism from Free University 
of Brussels, Belgium. Ploysri Porananond rewarded the best paper from a 
presented paper entitled “Tourism and the Transformation of Ritual Practice with 
Sand Pagodas in Chiang Mai, Northern Thailand” in the International Conference 
on Religious Tourism and Tolerance, Konya, Turkey, 9-12 May, 2013. 
  

Her research interest focuses on cultural tourism, heritage tourism as well as 
tourism and development in Thailand and Southeast Asia. She is a leading Thai 
scholar in tourism research, and has written extensively on the subject. Her key 
publications include; “Cultural Tourism in Southeast Asia” (2019), “Tourist 
Demand and the Transformation of Kimono in Kyoto” (2019), “The Monarch, the 
Elephant, and Tourism in Chiang Mai, Thailand” (2016), “Tourism and the 
Transformation of Ritual Practice with Sand Pagoda in Chiang Mai, Thailand” 
(2015), “Khun Tok Dinner: The Transformation of a Lanna Eating Style into a 
Tourist Attraction in Chiang Mai, Thailand” (2015), “Rethinking Asian Tourism: 
Culture, Encounters and Local Response” (edited with Victor T. King) (2014), 
“Tourism and Political Agendas in the Dum Hua Procession in the Songkran 
Festival” (2014).   
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Invited Speaker 

Life is Wild 

 

Life can be a wild journey, and over the past few years, the COVID-19 pandemic has 

had devastating impacts on those who have invested in tourism enterprises around 

the world. That includes Indonesia and it's 'tourism hotspots' such as Bali. The impacts 

of the global travel slowdown have reached throughout the archipelago to remoter 

areas where social enterprises such as Ecolodges Indonesia have their wildlife 

ecolodge operations - in Sumatra, Kalimantan and Flores. Longtime supporter of 

nature-based and wildlife tourism in Indonesia, Steve Noakes, will discuss how 

Ecolodges Indonesia has be adapting to this latest 'wild journey' to ensure the survival 

of the company and its regrowth in the new era of living with and managing pandemics 

such as COVID-19. 

 
 
Brief Bio: 

Steve Noakes is a 45 years veteran of the Pacific Asia tourism industry and part-
owner and Board member: Ecolodges Indonesia. He is Chairman of Binna Burra 
Lodge inside the Lamington National Park, Australia. Described as the 'father' 
for the Asia Pacific region in the formation of the Global Sustainable Tourism 
Council, he is a Member: IUCN Tourism & Protected Areas Specialist Group and 
currently Team Leader, Project Management Support (PMS) of the Indonesia 
Tourism Development Project. 
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Invited Speaker 

 

 
Tourism in Indonesia through the Prism of Intercultural Research 

 
 

The globalization of tourism calls for reflections on new scientific approaches. We 

argue that intercultural research, conceived of not as a discipline but an 

epistemological approach that resides in both object and method, is an essential tool 

for understanding the world. Taking our work in Indonesia as example, we intend to 

demonstrate the ability of intercultural research to enrich tourism studies. The 

development of tourism in the Indonesian archipelago is the result of complex 

processes that fuse appropriation, resistance, and innovation. They testify to the 

creative capacity of individuals and groups, who through hybridization incorporate 

exogenous influences into the plurality of their own cultural baggage. Our methodology 

includes the creation of international university consortia which embark on a 

structuralist constructivist. This approach foments the development of skills in 

reconciling diversity and cultural sharing, and in intermediation, as well as the transfer 

of methods and interrogation of concepts. 

 
Brief Bio: 

Sylvine Pickel-Chevalier is an associate professor and director of research in 
Geography at the faculty of Tourism, Culture and Hospitality at the University of 
Angers. She is member of the Laboratory CNRS UMR 6590 Spaces and Society. 
She specializes in studies relating to tourism, questioning its potential as an 
agent of sustainable development especially in France and in Indonesia. She is 
president of ATREI (Association for Tourism Research and Education in 
Indonesia) and co-director of the international conference Tourism in Indonesia: 
vector of sustainable development? She is in charge of international relations 
between UFR ESTHUA and Indonesia. She published around 20 publications 
about tourism in Indonesia, and edited the book Tourism in Bali and the 
Challenge of Sustainable Development (Cambridge Scholar Publishing).  
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Invited Speaker 

 

 

Tourism Entrepreneurship and Development in Bali 

 

In January 2020 my company, Mason Adventures had its best returns for any month 

since its start up in 1990. That’s 30 years of operation. The previous 5 years had been 

an enormous growth spurt, allowing the company to re-invest many millions of dollars 

in infrastructure through the entire company’s products, that included, the Mason 

elephant park, our rafting operation, hotel, helicopter tours and others. It also made it 

possible for us to establish a brandnew company, Mason chocolates, with an 

investment of many millions of dollars. All this was positive for us, for the people of 

Bali, for the government and for our growing numbers of staff (700 at the start of covid). 

This is now gone, thanks to the complete shutdown of Bali and Indonesia. It is quite 

obvious to me that Bali should have taken a different approach to covid and looked for 

an alternative, however it’s easy to be wise in retrospect. 

To restart tourism will take a lot of work from the entire tourism industry, especially the 

government, who will need to take advice from the tourism industry and take notice of 

other countries who are already doing massive promotion to sell their destinations. We 

cannot just rest on our laurels and expect an instant return, because competition from 

other countries will be fierce and endless. We also must not fall into the trap to turn 

Bali into a cheap destination, but rather a 5-star destination, with some cheaper option 

also available. We have had lessons before, such as the Bali bomb to show us that 

promotion counts and Bali is a good sell if it’s done carefully and professionally. A 

quick recovery will depend on good teamwork and cooperation between the local 

government, the ministry of tourism and the tourism industry itself, who should be the 

advisors and leaders of this recovery. Bali itself must spearhead its own recovery that 

will then lead to the entire recovery for other parts of Indonesia, because it is the main 

known doorway into the country. 
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Brief Bio: 

Mr. Nigel Mason Born and educated in England, Nigel Mason spent some his 
early years in Egypt with his family. Bitten early by the adventure bug, the 15-
year-old left England in 1959 with the “Big Brother Boys Movement” to work on a 
farm in Victoria, Australia. For the next four years, he travelled Australia, cutting 
timber and sugar cane, picking fruit, hunting kangaroos, and helping construct 
the Sydney-Melbourne standard gauge railway line. He learned to enjoy scuba 
diving and snow skiing in his spare time, as well as playing classical guitar. In the 
late 60’s Nigel moved into sales, which save him later join the recording music 
industry for a few exciting years, rubbing shoulders with world famous EMI Label 
artists – including The Beatles, The Rolling Stones, Chubby Checker and Roy 
Orbison. After this he launched his own ‘bottled garden terrarium’ business and 
later a landscape design & construction company, but later returned to music in 
1976, this time in retail with the large Brashs chain of music stores. In 1980 he 
finally decided to give up the ‘rat race’ and flew off to Bali with a couple of old 
hippie friends and was quickly captivated by the island and decided to stay. For 
the start he was involved in a hotel design developments in Lombok and survived 
by doing small exports to Australia before meeting his future wife, Yanie in 1983. 
 
Since arriving in Bali, Nigel has established numerous business enterprises, his 
first being Yanie’s Restaurant in Legian, Kuta. He later built the first White Water 
Rafting operation in 1989 and added other adventure activities as he went along, 
including his own transport company. The Elephant Safari Park and Lodge are 
more recent additions to his stable of companies both being firsts for Bali. He 
also started Helicopter Tours in 2000, but suspended operations in 2002. This 
will start again in 2011. Outside business operations, Nigel is well known for his 
outspokenness, and ‘fight for right’ attitude, and for his Harley Davidson. Over 
the years he spent much of his leisure hours with his wife and two sons, often 
working together in his ‘Mangrove Project’, planting saplings to conserve eroding 
wetlands. Over a ten year, the Masons planted over 100,000 mangrove trees 
behind their Pesanggaran Head Office and re-established the area to its former 
state and ecosystem. However a recent government project has destroyed the 
hectares of the mangroves that the Masons planted, destroying 10 years of hard 
work in a matter of weeks. 
 
Nigel’s work with elephants has led to his appointment as an advisor and 
consultant to ‘Flora and Fauna International’ and gained him many admirers 
throughout the world, including the late ‘Steve Irwin’. Nigel started the Elephant 
Safari Park & Lodge project in 1997 and has now developed it into Bali’s premier 
tourist attraction. Over 15 year period Nigel has worked tirelessly to improve the 
Park and to create not only an elephant experience for guests, but also a 
magnificent botanical garden setting for people to enjoy. He finished work on the 
27 room hotel at the park, named ‘The Safari Park Lodge’. 
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Invited Speaker 

 

 

Engineering Health Safety to Boost Visitor Confidence in Bali 

 

The pandemic spread of Severe Acute Respiratory Syndrome Coronavirus 2 (SARS-

CoV-2) so called Coronavirus Disease 2019 (Covid-19) has impacted global economy. 

Tourism is the most affected one. To boost this fragile industry after Covid, the 

government should plan a firm system in outbreak management, as the covid-19 it self 

is not yet under-control, and the next pandemic might arrived without any warning. 

The system include functional task force, enhancing hospital capacity, modernizing 

solid and advance detection system, and conducting rigid tracing, so any possible 

reemergence or new pandemic can be detected and managed without any delay. We 

believe this will boost traveler confidence to visit Bali, as any outbreak is handled 

properly with international standardized protocol. 

 

 

Brief Bio: 

I Gusti Ngurah Mahardika is a professor in infectious disease, especially virus 
infection, PhD holder from Giessen University, Germany, since 1995, and has 
additional interest in tourism especially related to biodiversity. He is active in 
educating and advocating government and general public in handling many virus 
outbreaks. 
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First Day Program, 16 November 2021  
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12.30–13.00 Preparation All Committee 

13.00–13.30 Opening Ceremony: 

– Welcome by MC 

– Singing of Indonesia Raya Song 

– Report by Conference Chairman 

– Speech by Rector of Udayana University 

– Formal Opening the Conference by Rector of 

Udayana University 

 
 
 

MC 

13.30–14.00 Keynote Speaker 1:  
 
Moderator 

Prof. Nyoman 

Darma Putra 

Dr. Sandiaga Uno (Minister of Tourism and 
Creative Economy Republic of Indonesia) 

14.00–14.30 Keynote Speaker 2: 

Prof. Richard Butler (Emeritus Professor at The 
University of Strathclyde) 
“Destination Development Before, During and After 
the Current Problems in Tourism” 

14.30–14.45 Question & Answer for Keynote Speaker 2 

14.45–15.45 Invited Speakers Session 1: 

1. Prof. Tjokorda Oka Artha Ardana Sukawati 

(Vice Governor of Bali) 
“Bali Readiness to Welcome International Tourists” 

2. Dr. Sulabh Kumar Dhanuka 

(Head of Digital Solutions-International, True 

Digital Group) 

“Digital Solutions for Hospitality to Emerge Stronger” 

 

Moderator 
Prof. Nyoman 

Darma Putra 

15.45–16.15 Question & Answer for Session 1 

16.15–17.15 Invited Speakers Session 2: 

1. Dr. Ploysri Porananond  

(Chiang Mai University, Thailand) 

“Rethinking Thai Tourism after the COVID-19 

Pandemic” 

2. Mr. Steve Noakes (Board of Director 
Ecolodges Indonesia, Australia) 
“Life is Wild” 

 

Moderator 

Dr. Ni Made 

Utami 

Dwipayanti 

17.15–17.45 Question & Answer for Session 2 

17.45-20.50 Parallel Session Moderators 

20.50-21.00 Closing of the first day program MC 
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Second Day Program, 17 November 2021  
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12.30–13.00 Preparation All Committee 

12.50–13.00 Opening second day program MC 

13.00–13.30 Keynote Speaker 3:  
 
 
Moderator 

Dr. Agung 
Suryawan 

Wiranatha 

Prof. Lisa Ruhanen 

(Professor at The University of Queensland) 

“Can we ‘build back better’? The place for sustainable 

and responsible tourism in the Covid-19 recovery” 

13.30–13.45 Question & Answer for Keynote Speaker 3 

13.45–14.15 Keynote Speaker 4: 

Prof. Stefan Gössling 

(Professor at Lund University) 

“Re-thinking Tourism: New post-pandemic destination 

models” 

14.15–14.30 Question & Answer for Keynote Speaker 4 

14.30–16.00 Invited Speakers Session 3: 

1. Prof. Sylvine Pickel (Professor at Angers 

University, French) 

“Tourism in Indonesia through the Prism of 

Intercultural Research” 

2. Mr. Nigel Mason (Managing Director Mason 

Adventures, Bali) 

“Tourism Entrepreneurship and Development in 

Bali” 

3. Prof. Ngurah Mahardika (Professor at 

Udayana University, Bali) 
“Engineering Health Safety to Boost Visitor 

Confidence in Bali” 

 

 

Moderator  

Dr. Yoga 

Iswara 

 

16.00–16.30 Question & Answer for Session 3 

16.30–19.30 Parallel Session Moderators 

19.30–19.40 Closing by Head of Centre of Excellence in 

Tourism Udayana University 

MC 
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No Time (WITA; 

GMT+8) 

Paper Author(s) Venue 

1 17.45-17.55 Rejuvenating Cultural Tourism through Gastronomic Creative 

Tourism in Ubud Bali 

Ni Made Prasiwi Bestari 

Breakout 

Room 1 

 

2 17.55-18.05 Development of Cultural Tourism through the Interpretation of 

Indonesian Local Wisdom 

Aditya Nova Putra 

3 18.05-18.15 Health Tourism as an Alternative Halal Way to Improve Tourism in 

West Sumatera 

Siti Ivadhea Harrisa and Siti 

Mardiyah 

4 18.15-18.25 The Efforts of Safeguarding Wayang Kulit as an Intangible 

Cultural Heritage in Surakarta 

Ignatius Agung Satyawan and 

Pradipta Chandra Kusuma 

5 18.25-18.35 Visitor’s Satisfaction on the Melukat Ritual as Alternative Wellness 

Tourism 

Putu Ellis Octaviyani, Made Antara, 

and I Gusti Ayu Oka Suryawardani 

6  
18.35-18.45 

The Urban Heritage Tourism Development Strategies in Gajah 

Mada Denpasar Heritage Area Based on The Visitors' Satisfaction 

Fenilia Tamaratika, Agung 

Suryawan Wiranatha, and I 

Gusti Ayu Oka Suryawadani 

7 18.45-18.55 New Normality Strategy of Rural Creative Tourism Growth 

Triangle on The Slopes of Mount Sumbing Magelang 

Muhamad Muhamad 

8 18.55-19.15 Q & A Moderator 
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Moderator : Anak Agung Gde Raka Dalem 

Date : Tuesday, 16 November 2021 

 

No Time (WITA; 

GMT+8) 

Paper Author(s) Venue 

1 17.45-17.55 Tourism Potential Evaluation and Strategy Formulation for Pine 

Forest of Gelagahlinggah; Experience from A Community 

Engagement 

Anom Hery Suasapha, I Wayan 

Mertha, Ida Bagus Gede Agung 

Widana, Luh Yusni Wiarti, Ni 

Putu Oka Agustini, Lukia Zuraida, 

and Diah Cynthia Putri 

Breakout 

Room 2 

 

2 17.55-18.05 Supporting Factors Opening a Business for Laid-off Tourism 

Workers During the Covid-19 Pandemic 

A.A Manik Pratiwi and Putu Diah 

Kesumadewi 

3 18.05-18.15 Strategy for Development of Kembang Kuning Tourist Village in 

East Lombok Regency 

Afan Dwi Mardani 

4  
18.15-18.25 

The Development Strategy of Coastal Culinary Tourism at Yeh 

Gangga Beach Tabanan Bali 

Ni Putu Andri Mega Larasati, I 

Nyoman Sunarta, and I Nyoman 

Sukma Arida 

5 18.25-18.35 A Managing Model of Tourism Area Based on Tourist Motivation 

and Perception: A Study from Batu City 

Tomi Agfianto, A. Faidlal Rahman, 

and Tiara Estu Amanda 

6 18.35-18.45 Evaluation on Destination Attributes of Penglipuran Village Anom Hery Suasapha 

7 18.45-18.55 Socio-Cultural Impacts of Coastal Tourism Development: The Case 

of Pantai Watu Karung, East Java, Indonesia 

Novi Wulandari and Tomi Agfianto 

8 18.55-19.15 Q & A Moderator 
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Moderator : Putu Sucita Yanthy 

Date : Tuesday, 16 November 2021 

No Time (WITA; 

GMT+8) 

Paper Author(s) Venue 

1 19.20-19.30 The Changing of Tourist Consumption Behavior in Batu City 

During Coronavirus Disease Pandemic 

A. Faidlal Rahman, Tomi Agfianto, 

and Tiara Estu Amanda 

Breakout 

Room 1 

 

2 19.30-19.40 The Importance of Memorable Tourism Experience towards 

Tourist’s Satisfaction and Revisit Intention: A Case Study of Kuta, 

Bali in New Normal Era 

Ni Kadek Swandewi and Fretika 

Putri 

3 19.40-19.50 Tourism Survival Strategy: Community Based Tourism Perspective 

on Post Earthquake and during Covid-19 Pandemic in Lombok 

Island 

Gde Indra Bhaskara 

4 19.50-20.00 The Cruise Line Balinese Therapist Surviving Tactic During 

Pandemic 

Komang Shanty Muni Parwati and 

Utik Kuntariati 

5 20.00-20.10 Predicting Revisit Intention Using Aspect-Based Sentiment 

Analysis and Machine Learning on Hotel Categorization and 

Attractions in Bali 

Balqis Az Zahra and Arga Hananto 

6 20.10-20.20 The Phenomenom Crisis Management on Tourism Destination 

Development (Perspectives on Travel Management and Ergonomic 

Destination) 

Ni Made Eka Mahadewi and Ni 

Ketut Dewi Irwanti 

7 20.20-20.30 Designing Tourism Facilities Addresing Covid-19: Learning from 

the traditional settlemet concept of the east of Bali 

I Dewa Gede Agung Diasana Putra, 

Ida Bagus Gde Wirawibawa, and 

Ngakan Ketut Acwin Dwijendra 

8 20.30-20.50 Q & A Moderator 
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No Time (WITA; 

GMT+8) 

Paper Author(s) Venue 

1 19.20-19.30 The Analysis of Determinant Factors of Customer Preferences on 

Café as a Culinary Tourism Destination in Malang 

Nonny Aji Sunaryo, Mazarina 

Devi, Laili Hidayati, Zorayda 

Nabila Denata, and Firlia Wahyu 

Puspitasari 

Breakout 

Room 2 

2 19.30-19.40 Enrichment of Creative, Arts, and Cultural Industries to Support 

Quality Tourism towards New Normality 

Muhamad Muhamad 

3 19.40-19.50 The Female and Male of Foreign Tourists in Bali: Analysis of 

happiness in tourism services in Bali 

Nyoman Ariana 

4 19.50-20.00 Determining Factors of Tourist Interest in Culinary Tourism in 
Malang 

Anggi Saputri, Lali Hidayati, Nonny 
Aji Sunaryo 

5 20.00-20.10 Development of Agritourism Based on Seaweed Farming at Suana 
Village in Nusa Penida Island, Bali 

I Gede Sumadi and Agung 

Suryawan Wiranatha 

6 20.10-20.20 Motivations and Attitudes towards the Intention of Komodo 

Island Community to Participate in Ecotourism Development at 

Komodo National Park (KNP) 

Marius Yosef Seran 

7 20.20-20.30 Saba Budaya Baduy: Cultural Resilience Based on Nomenclature 

Changes to Realize the Cultural Sustainable Tourism 

I Putu Gede Eka Praptika, 

Amanda Natasanti, Della Ade 

Saputri, Muhammad Ibnu 

Azzulfa, Brigita Talentiana 

Mahen, and Fahmi Prihantoro 

8 20.30-20.50 Q & A Moderator 
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No Time (WITA; 
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Paper Author(s) 
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1 16.30-16.40 The Effect of Health Protocols Application on Re-purchase 

Intention of Airline Passengers 

Ismayanti and Mega Yunita 

Breakout 

Room 1 

2 16.40-16.50 Impact of the Covid-19 Pandemic on Bali and Indonesia Tourism Made Antara and Made Sri 

Sumarniasih 

3  
16.50-17.00 

Stakeholders' Perceptions on Internship Program During the Covid- 

19 Pandemic 

Ni Made Suastini, Ni Nyoman 

Sukerti, Irene Hanna H. 

Sihombing, and I Gusti Agung 

Made Wirautama 

4  
17.00-17.10 

Evaluation of Management Homestay Business with CHSE 

Parameters in Ubud Tourism Area, Bali During Pandemic 

Covid- 

19 

 
Ida Ayu Karina Putri 

5 17.10-17.20 Resilience of Stars Hotel in Badung Regency Dealing with 

Difficult Situation During Covid-19 
Ida Ayu Anggreni Suryaningsih 

6 17.20-17.30 Indonesian Tourists Preferences towards Tourist Destinations 

During the Pandemic in Bali 
Dheanita Sekarini Octanisa 

7 17.30-17.40 Selong Belanak Beach Development Strategy as Surfing Attraction 

in Central Lombok 

Dwi Ara Nugraini 

8 17.40-18.00 Q & A Moderator 

 



xxvi 

Parallel Session 3 (Breakout Room 2) 
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Moderator : Gde Indra Bhaskara 

Date : Wednesday, 17 November 2021 

No 
Time (WITA; 

GMT+8) 
Paper Author(s) Venue 

1 16.30-16.40 The Development of Wedding Tourism in Contributing towards 

Sustainable Tourism in Bali 

Jessica Ikhwan, I Nyoman Sudiarta, and 
I Wayan Suardana 

Breakout 

Room 2 

 

2 16.40-16.50 Collaborative Model in the Development of Kerta Tourism 
Village, the District of Payangan, Gianyar Regency 

Ni Putu Tiya Paristha 

3 16.50-17.00 Revisiting Students’ Awareness of Local Cultural Tourism Sites 

in Tourism Vocational High Schoool 

Kadek Wiramarta, Ni Putu Dian 

Utami Dewi, Nyoman Dane, and I 

Putu Edi Sutrisna 

4 17.00-17.10 Balinese Women’s Motivation for Pursuing Higher Education in 
Tourism Study Programs 

Putu Sucita Yanthy and Sylvine Pickel-
Chevalier 

5 17.10-17.20 Assessment Analysis of the LGBTQ+ Community in Surakarta 
on the “Go Thai Be Free” Tourism Campaign 

Ignatius Agung Satyawan and Khansa 
Qonita 

6 17.20-17.30 The Influence of Experiential Marketing on Tourist’ Satisfaction 
and Intention to Revisit at Batur Camping Ground, Bali 

Ni Made Mas Yogiswari 

7 17.30-17.40 The Effect of Tourist Motivation and Service Quality on 
Campervan Rental Intention at Puku Camper Bali During 
Covid-19 Pandemic 

Cokorda Istri Indah Puspitadewi 

8 17.40-18.00 Q & A Moderator 
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No 
Time (WITA; 

GMT+8) 
Paper Author(s) Venue 

1 18.10-18.20 The Decision Factors of the Millenial Generation Visit to 
Montana Del Cafe in the New Normal Era 

I Gusti Agung Ayu Nitia Priti Shanti 

Breakout 

Room 1 

 

2 18.20-18.30 Tourists Trust Visiting the Attraction of the Beach in Badung 
Regency on the Adaptation of New Normal 

Ni Made Widiarsani 

3  
18.30-18.40 

Development Strategy of Destination Areas Nipah Beach 

Tour, Malaka Village, Pemenang District, North Lombok – 

Nusa Tenggara Barat 

Made Dayuh Hary Kosala 

4 18.40-18.50 Basic Factors Affecting Service Quality Coffee Shop Industry in 

Denpasar City in the New Normal Era 

I Kadek Suara Adi Saputra 

5 18.50-19.00 Marketing Strategy Evaluation of Rumah Atsiri Indonesia 
During the New Normal Era 

Amalia Tungga Dewi 

6 19.00-19.10 The Development of Performing Arts as a Cultural Tourism 
Attraction in Bonjeruk Village, Jonggat Central Lombok NTB 

Devi Anggriani 

7 19.10-19.30 Q & A Moderator 
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No 
Time (WITA; 

GMT+8) 
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1 18.10-18.20 The Influence of Motivation and Destination Attributes on 
Satisfaction and Tourist Loyalty at Penglipuran Village Tourism, 
Bangli Regency 

I Nengah Sandi Artha Putra 

Breakout 

Room 2 

 

2 18.20-18.30 Labuan Bajo's Digital Branding for Chinese Independent 

Traveler 

Ni'matun Nasim 

3 18.30-18.40 The Role of Social Media in Promoting Religious and Cultural 
Tourism in Madura 

Zakiyatul Mufidah and Miftahur 

Roifah 

4 18.40-18.50 The Strategy of The City Government of Surakarta to Increase 

The Number of Foreign Tourists Through The Ramayana 

Balekambang Ballet Performance in The Era of Tourism 4.0 

Andriko Sandria and Rizka Aulia 

Puspitasari 

5 18.50-19.00 The Influence of Social Media on The Satisfaction and Revisit 
Intention Millennial Generation of National Tourists to Bali 

Ni Wayan Ria Agustini 

6 19.00-19.10 Strategy Development Tourism on Atauro Island Dili-Timor 

Leste 

Neusa Cardoso Pires 

7 19.10-19.30 Q & A Moderator 
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ABSTRACT 

 
The development of a tourism destination needs to implement the concept of facing supply and demand. 

Tourist needs are one of the demands that should be the main focus in the management. Furthermore, 

meeting consumer needs for the availability of 3A (Attractions, Amenities, Accessibility) when visiting a 

tourism destination are the elements that tourism stakeholders should consider. This availability can be one 

of the reasons why tourists visit the area. In addition, the fulfilment of tourist needs can create a good image 

and perception. As a popular tourism destination, developing tourist areas in Batu City based on motivation 

and perception is exciting to discuss. Therefore, this article tries to analyze and formulate how to manage 

tourism destinations based on the motivations and perceptions of tourists who have visited Batu City. This 

research was prepared using a quantitative approach and presented descriptively in order to obtain 

maximum results. Sampling was carried out in this study using a random sampling technique where every 

tourist encountered was entitled to be used as a research sample. However, this research focuses on domestic 

tourists considering that regional and national movements dominate tourist visits. The finding shows that 

the motivation of tourists visiting Batu City is to take recreation and other visiting activities. Meanwhile, 

tourists' perceptions of tourism facilities have an excellent average rating. Nevertheless, the government 

still needs to improve comprehensive planning related to tourism development in Batu City. This activity 

is needed to attract more tourists to visit Batu City and enlarge the length of stay of tourists. 

 

Keywords: Tourist Motivation, Tourist Perception, Tourism Destination Model, Batu City,  
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THE CHANGING OF TOURIST CONSUMPTION BEHAVIOR 

IN BATU CITY DURING CORONAVIRUS DISEASE 

PANDEMIC 

 

 
A. Faidlal Rahman1, Tomi Agfianto2*, Tiara Estu Amanda3 

Universitas Brawijaya, Universitas Sebelas Maret, Politeknik Negeri Malang 

 

 

*Corresponding author: tomi.agfianto@staff.uns.ac.id 

 

ABSTRACT 
 

The emergence of the first Covid-19 case in Indonesia in early 2020 significantly impacted people's 

movements. The travel restriction regulation is implemented to reduce the increasing number of positive 

cases so that it has implications for the development of the tourism industry and changes in the tourist 

behaviour patterns when visiting a tourism destination. Batu City is one of the tourism destinations affected 

by the great pandemic. This study aims to identify the changes in the behaviour patterns of tourists visiting 

Batu City during the pandemic because it is one of the primarily tourism destinations in East Java which is 

more visited by tourists. This study uses a quantitative descriptive approach to analyze the changes in tourist 

behaviour patterns, such as the changes in motivation, expenditure, the tourist needs for facilities, and travel 

patterns. It uses a non-probability sampling method with an accidental technique where every tourist can 

be a sample according to the required characteristics. The findings indicate that the consumption behaviour 

of tourists changes during visiting Batu City. The tourists have increased their self-awareness of the health 

importance compared to travel activities before the pandemic. They are eager to pay more to get guaranteed 

safety when travelling and buying tourism products. This change needs to be responded by tourism 

stakeholders by providing tourist needs based on Cleanliness, Health, Safety, Environment Sustainability 

(CHSE) under government regulation. 

 

Keywords: Covid-19, Tourist Behaviour, Tourism Destination, Batu City 
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MARKETING STRATEGY EVALUATION OF RUMAH ATSIRI 

INDONESIA DURING THE NEW NORMAL ERA 
 

 

Amalia Tungga Dewi 

 

Faculty of Tourism, Udayana University 

 

amaliatungga@gmail.com 

 

ABSTRACT 

 
Rumah Atsiri Indonesia is one of tourist attraction in Tawangmangu Tourism Area, Karanganyar Regency, 

Solo. Since the pandemic Covid-19 the number of tourist visit tends to decrease. It is also caused by some 

government regulations toward this pandemic issues. Tourism business owners are expected to be able to 

adapt quickly to the current conditions. Therefore, this study was conducted with aim of evaluating the 

marketing strategy of Rumah Atsiri Indonesia that can be applied in the new normal era. This study used 

qualitative approach while the data of the study done by interview, observation, document study, and social 

listening through 310 reviews on google review. The informant of this study are stakeholders and 12 tourists 

from Jakarta, Semarang, Surabaya, and Solo Raya. The data were analyzed by qualitative technique, 

internal and external factors, and SWOT analysis. The result of this study revealed that Rumah Atsiri 

Indonesia has changed its market target during the covid-19 pandemic. Disparpora Kab. Karanganyar and 

Plumbon village apparatus support the tourism concept, tourism activities applied to the Rumah Atsiri 

Indonesia, and also supporting tourism development plan in Plumbon village. In addition, the marketing 

strategy that can be applied by Rumah Atsiri Indonesia in the new normal era is more focused on product 

development, pricing, and tourism promotion. The results of this study are expected to be a consideration 

for Rumah Atsiri Indonesia in formulating marketing strategies that can be applied in the new normal era. 

Suggestions that can be given to Rumah Atsiri Indonesia are to digitalize the promotion media, increase the 

variant of activities that can behold online, and evaluate the price towards the new target market and new 

normal condition and situation. 

Keywords: marketing strategy, marketing mix, tourism, Rumah Atsiri Indonesia 
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ABSTRACT 

Malang is one of the cities that is rich in tourism. Many types of tourism are available in Malang, such as 

nature tourism, religious tourism, artificial tourism, and culinary tourism. Culinary tourism is one type of 

tourism that has the potential to be developed. This can be seen from exploring the culinary arts on a tourist 

itinerary, which is more in demand than visiting tourist attractions or just going shopping. The exploration 

referred to here is that tourists prefer and even deliberately choose tourist destinations because they are 

interested in the culinary served. Currently, the presence of culinary in Malang is very rapid. The significant 

increase in the number of culinary places makes the owners of culinary places obliged to think about 

strategies for how their businesses can survive. Therefore, there needs to be a study that can determine the 

determinants of tourist interest in culinary tourism in Malang. The purpose of this study was to determine 

the determinants of tourist interest in culinary tourism in Malang. This research method is a descriptive 

qualitative spatial method to determine the determinants of tourist interest. And qualitative descriptive to 

find out culinary tourism in the city of Malang. The results showed that there were several determinants of 

tourist interest in culinary tourism in the city of Malang, including tourists who were attracted to the city of 

Malang because of the typical food of Malang, the delicious taste of Malang food, the variety of food that 

was unique and different from those they had ever encountered, attractive presentation, according to with 

portions, affordable prices. 

 

Keywords: Tourist Interest, Culinary Tourism, Malang.  
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STRATEGY DEVELOPMENT TOURISM ON ATAURO ISLAND 
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Udayana University 
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ABSTRACT 

The objectives of this research are (i) to determine the tourism potential of Atauro Island, (2) to analyze 

internal and external factors of tourism development at Atauro Island, and (3) to propose strategy for 

developing tourism at Atauro island. The method used in this research was qualitative method, in which the 

data sources used were primary and secondary data. Data collection techniques used were observation, 

interview, questionnaire and study of documents. The respondents were selected by using purposive 

sampling technique that consisting of 30 respondents, namely 4 community leaders and tourism businesses, 

6 international tourists, and 20 domestic tourists. Data was analysed by using descriptive qualitative method 

and SWOT analysis. The results of research indicated that the potentials that exist at Atauro Island 

consisted of physical potential, such as: usuku hot spring, akrema beach, vatu beach, manucoco 

mountain, the historical place of the second world war in uaroana, and the non-physical potential, 

such as: traditional ritual ceremony of Santo Petros, ritual of Sae Bua, traditional ceremony rowing 

boat and handicrafts making. The perception of tourists about tourism development strategy 

showed that they were strongly agree (92.31%) if the island is developed as a tourist destination, 

and Atauro island has very good for tourism potential (88.46%). In order to develop tourism at 

Atauro Island, the strategy proposed is to minimize weaknesses and to avoiding threats, such as 

development of tourism facilities and tourism products, improvement quality and availability of 

human resources in tourism, and development of tourism and public infrastructures, such as clean 

water supply, public transport and roads to access the tourist attractions. 

 
Keywords: development strategy, tourism potential, SWOT analysis, Atauro Island 
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INDONESIAN TOURISTS’ PREFERENCES TOWARDS 

TOURIST DESTINATIONS DURING THE PANDEMIC IN BALI 
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ABSTRACT 

 

The Covid-19 pandemic that occurred around the world had an impact on the decrease in the rate of tourist 

arrivals to Bali which has implications for the economic decline of Balinese people who depend on the 

tourism sector, there need to be efforts to attract tourists to visit. Through the preference of tourists obtained 

information about the wants, needs, and priorities of tourists, tourists can be used to create tourism products 

that are appropriate and needed by tourists today. This study aims to: 1.) obtain the most optimal 

combination of tourist destination product attributes based on the preference of Indonesian tourists in 

choosing tourist destinations in Bali during the COVID Pandemic – 19 and 2) analyzing the relative 

importance of Indonesian tourists who come to Bali. This study supports concept theory in consumer 

behaviour theory, conjoint analysis theory, consumer preference concept, tourist characteristic concept, and 

tourist destination concept. In practice, this research was conducted at Benoa Harbour, Ngurah Rai Airport, 

and Kuta Beach from January to April 2021 through the dissemination of questionnaires to 160 Indonesian 

tourists by accidental sampling. Primary data obtained from the results of the questionnaire will be analyzed 

using conjoin analysis with the SPSS 2.0 program that produces quantitative descriptive data and is 

supported by explanations in the form of qualitative descriptive data. The results showed that the preference 

of tourists stating destinations with destination entrance prices above Rp.50.000, tourist destinations with 

artificial tourist attractions such as museums, shopping centers, sports venues, and others, has been 

recommended by friends or close family, destination locations are in low-lying areas of COVID-19 cases, 

get services in the form of ease of booking, cancellation, and changes in tourist activities, and get discounts 

on flight tickets is attributes of the most suitable destination while attributes that have influence and are 

considered important by tourists, from the highest value to the lowest value are the attributes of cleanliness 

and application of health protocols in the destination, the price of entry to a destination, the type of attraction 

to the destination, the provision of services by workers in the destination, the recommended destination, the 

level of security in the destination, and the provision of a promotion 

 

Keywords: Importance, Preferences, Conjoint Analysist, Bali  

  



  

The 5th Bali International Tourism Conference, 16 - 17 November 2021  7 

THE URBAN HERITAGE TOURISM DEVELOPMENT 

STRATEGIES IN GAJAH MADA DENPASAR HERITAGE 

AREA BASED ON THE VISITORS' SATISFACTION 
 

Fenilia Tamaratika1, Agung Suryawan Wiranatha2, I Gusti Ayu Oka Suryawadani2 

 

1Master Program in Tourism, Udayana University 
2Centre of Excellence in Tourism, Udayana University 
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ABSTRACT 
 
 

Gajah Mada Denpasar Heritage Area has been discoursed by the Denpasar City Government to be 

developed as an urban heritage tourism in the center of the city since 2015. On the other hand, the 

development of various potentials of this area has encountered numerous obstacles. The development of 

the tourism market aspect is one of the strategic approaches to tourism development. The purpose of this 

research is to formulate a strategy for developing the Gajah Mada Denpasar Heritage Area as an urban 

heritage tourism destination based on the level of visitor satisfaction. This research adopts destination mix 

theory, special interest tourism theory, consumer behavior theory, satisfaction theory and tourism 

destination development theory. The approach used in this research is a quantitative descriptive approach 

which is supported by a qualitative descriptive analysis. The data used in this study are qualitative and 

quantitative data that obtained through literature study, observation, interviews and questionnaires to 100 

respondents who had experienced on visiting Gajah Mada Heritage Area before the Covid-19 pandemic in 

Indonesia. Data were analyzed using Importance Performance Analysis (IPA) and Strength, Weakness, 

Opportunity, Threat (SWOT) Analysis and supported by descriptive analysis methods. The results showed 

that the level of importance and the level of performance of the DTW elements as a whole had not been 

able to provide optimal satisfaction to visitors. Strategy development is to improve the performance of the 

elements in quadrant I which are part of the weaknesses, maintain the performance of quadrant II which are 

part of the strengths, and pay attention to the opportunities and threats owned by DTW. Therefore, urgent 

action is needed from the Denpasar City Government, traders, Desa Adat Pekraman Denpasar and local 

communities as well as private parties in structuring and managing the Gajah Mada Heritage Area so that 

it can become an urban cultural heritage tourism that provides optimal satisfaction to visitors. 

 

Keywords: development strategy, urban heritage tourism, satisfaction, Gajah Mada Denpasar 

heritage area. 
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ABSTRACT 

 

The development of performing arts as a cultural tourism attraction in Bonjeruk Village, Jonggat Central 

Lombok NTB aims to determine a strategy for developing performing arts based on community 

empowerment. This research is a qualitative study The source of data consisted of primary and secondary 

data. This study’s data collection wereobservation, in-depth interviews, focus group discussions (FGD) and 

documentation. The theory used is the theory of the marketing mix (product, price, place, promotion), the 

theory of sustainable tourism development (sustainable tourism development) and the theory of 

community-based tourism development with based on aspects of quality, balance, and sustainability. 

Furthermore, the analysismethod used in this study is descriptive qualitative analysis with a SWOT 

approach. Bonjeruk Village has the potential of nature, culture and human resources as a tourist attraction. 

The efforts to develop traditional arts performance based on community-based tourism can be seen from 

community support for the development of art performance, community involvement in the development, 

promotion and marketing of sustainable arts performance. The performing arts development strategy was 

analyzed through internal and external factors to determine the potential development of performing arts as 

a cultural tourism attraction in Bonjeruk Village. The conclusion in this study is the conditionThe condition 

of the development of the tourism sector in Central Lombok Regency showed very significant growth. It 

can be seen from the increase of tourist visits to Lombok, both local and domestic tourists. The availability 

of accommodation and other facilities make it easier for tourists to enjoy the natural beauty of Bonjeruk 

Village.  In addition, the natural beauty that Bonjeruk Village has to offer to the tourist. Various traditional 

arts performances are used as cultural tourist attractions, including gendang beleq and reading lontara. 

Nowadays, the traditional art performance still exists, but society has not fully shown the traditional 

performance in a tour package. 

Keywords: Development, Performing Arts, Cultural Tourism 
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ABSTRACT 

 

The COVID-19 pandemic has caused disruptions in Bali’s tourism sector, including wedding tourism. All 

wedding tourism activities were ordered to be postponed starting from March 2020 in order to avoid 

gatherings of people that are believed to trigger virus transmission. This research aims to analyse the 

changes in Bali’s wedding tourism scene during the COVID-19 pandemic, while also learning the role of 

wedding tourism in contributing towards sustainable tourism development in Bali. This qualitative research 

is done in Bali Province. Data is obtained using in-depth semi-structured interview and Internet-based 

Research and analyzed using qualitative descriptive analysis technique. The theories used are sustainable 

tourism development theory and crisis management theory. The research result shows that there are many 

changes in Bali’s wedding tourism scene during the COVID-19 pandemic. The changes include the 

decrement in the number of wedding event, the capacity reduction of wedding venue, the adjustment in 

terms of planning and the execution of wedding event, and the alteration of rules implemented pertaining 

to the execution of wedding event in the new normal era. The COVID-19 pandemic has caused one major 

problem, which is the drastic revenue collapse for most wedding tourism businesses. Many businesses are 

being optimistic with the future of wedding tourism in Bali regardless the bad situation. As a tourism 

destination, Bali is equipped with all the elements required, such as attraction, amenity, accessibility dana 

ancillary service. There are still many issues faced in the scope of wedding tourism, but it has been proven 

that wedding tourism is able to play an active role in the development of sustainable tourism in Bali.  

 

Keywords: wedding tourism, COVID-19 pandemic, sustainable tourism, wedding event 
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ABSTRACT 

 

Social media has become the preferred method for exchanging information. The biggest social media users 

are millennials, who are tech-savvy. The rise of social media users can certainly influence the decision of 

tourists in visiting a destination. Tourists' interest in visiting again is considered as a result of satisfaction. 

Satisfaction can provide several benefits, one of which is to provide a good basis for repurchase or re-visit 

intention. The purpose of this study is (1) to analyze the influence of social media on satisfaction; (2) to 

analyze the influence of social media on the intention of visiting again; (3) to analyze the effect of 

satisfaction on the intention of visiting again; and (4) and to analyze the influence of social media on the 

intention of visiting again through satisfaction. This research is a study using quantitative approach with 

sampling of National Tourists as many as 100 respondents. Sampling is done using quota sampling. 

Furthermore, the data will be analyzed using descriptive statistical analysis and using SmartPLS SEM 

(Structural Equation Modelling). The results showed that social media has a significant effect on the revisit 

intention, social media has a significant effect on satisfaction, satisfaction has a significant effect on the 

revisit intention. There is a partial mediation of tourist satisfaction between social media and revisit 

intention. 

 

Keywords: social media, satisfaction, revisit intention, millennials. 
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ABSTRACT 

 
This research is motivated by the rapid development of coffee shops in Denpasar City. The aims of this 

study is to know the determinant factors of the quality of coffee shop services and to know the dominant 

factors in the variation of the coffee shop service quality in Denpasar City. This study uses a service quality 

approach to explore the basic factors of coffee shop visitor’s perceptions of the quality of coffee shop 

services in Denpasar City. One hundred visitors were involved as respondents with data collection methods 

in the form of questionnaires taken by purposive sampling method. Data analysis techniques are performed 

with factor analysis. The results of the factor analysis showed five fundamental factors that correlated with 

the quality of coffee shop services in Denpasar City. The physical environment contributes the greatest 

variety, then reliability, responsiveness, certainty and empathy. This study recommend that the location and 

condition of the coffee shop space has the best value. The quality of service employees and the taste of food 

and beverages should occupy the top priority to attract new visitors and keep old visitors. The implication 

show that the lowest factor is the menu list factor which has a low value, so need for evaluation related to 

the menu list that is owned and the need for employee insight related to the menu list that is owned. The 

limitation of this study is that it only involves visitors who come from the province of Bali. 

 

Keywords: Quality, physical environment of service, reliability, responsiveness, certainty, empathy. 
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ABSTRACT 

 

Free Independent Traveler (FIT) is the majority market of Labuan Bajo, including Chinese FIT. The main 

characteristic of this market is their dependency on the internet, therefore build up the destination image 

through digital marketing is very essential. The objective of this study were to identify the potential of 

Labuan Bajo as Indonesia super priority destination, to analyze main atraction of Labuan Bajo for Chinese 

FIT market, and to develop Labuan Bajo digital branding stategy for Chinese FIT. This research used 

qualitative descriptive by implementing data through literature review, observation, interview, and social 

listening. Data was analyzed by using qualitative descriptive analysis and SWOT analysis. The result 

showed that Pink Beach, Padar Island, komodo, and live on board could be used as the brand icon of Labuan 

Bajo in Chinese FIT marketing digital system. Therefore, Labuan Bajo should choose the right digital 

platform, start using Mandarin language, and build up partnership with Chinese key opinion leader (KOL) 

in each content to ensure Labuan Bajo promises well receipt by Chinese FIT online community. 

  

Keyword: digital marketing, Labuan Bajo, FIT, China 
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ABSTRACT 

The purpose of this research is to find out the perception of stakeholders about the internship carried out 

during the Covid-19 pandemic and to find out stakeholder perceptions of virtual internships. The object of 

this research is the perception of the stakeholders; the perceptions of students, the tourism and hospitality 

industry and vocational education institutions on internship during the Covid-19 pandemic. The 

respondents are from the sixth State College of Tourism (Perguruan Tinggi Negeri Pariwisata-PTNP) under 

the Ministry of Tourism and Creative Economy students who carry out internship program in the July - 

December 2020 period, the tourism and hospitality organization, the head of the sub-section and the staff 

of the internship program of each PTNP. 

The finding of the study revealed that the variables of the internship carried out during the Covid-19 

Pandemic (student-focus issues, institution-specific issues, and organization-specific issues) were generally 

considered good by stakeholders. But, the stakeholders disagree about the Remuneration dimension during 

internship. There are seven items that only PTNP stakeholder do not agree on virtual internships variable.  

The contribution of the study is to improve tourism and hospitality higher education internship through 

collaboration and internship development towards industry requirements in the new normal era. The 

respondents of the study dominantly from the Politeknik Pariwisata Bali (Bali Tourism Polytechnic) which 

mostly provided only a general picture of the declining of the tourism in Bali which impacted the internship 

program. Further research should use a larger sample to allowed generalization of the result. 

 

Keywords: Stakeholders, Internship, Covid-19 Pandemic, Vocational Higher Education Institutions 
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ABSTRACT 

 

This article discussed the visitor’s evaluation on destination attributes of Penglipuran Village to 

get a better understanding on things the visitors perceived as important and how they are 

performing. The research is built on previous research which had resulted the tourism potentials 

of Penglipuran Village. Those tourism potentials are the destination’s attribute of Penglipuran 

Village, consisted of 14 items with which the questionnaire for this research was build upon. The 

research implemented quantitative approach, using survey as the main method to collect primary 

data concerning perception of respondents toward importance and performance of those 

destination’s attributes. The sample was determined purposively, and was derived from a 

population consisted of Tourism Student of Bali Tourism Institute. Important Performance 

Analysis (IPA) was used to analyze the data collected from 157 respondents. Result shows that 

there are 7 attributes considered as very important, with 4 out of those 7 are considered as having 

impressive performance, while the other 3 are of poor performance. The result also indicates that 

there are 7 attributes that are considered as not important, even though 3 of them are performing 

impressively, while the other 4 are performing poorly. Based on the result, this article 

recommended for the tourism management organization of Penglipuran to focus their attention on 

attributes plotted on the fourth quadrant of the IPA, while providing suggestions to improve the 

performance of those important attributes deemed as having poor performance.  

 

Keywords: evaluation, destination attribute, importance, performance, Penglipuran Village 
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ABSTRACT 

 
The main background and objectives in the context of accelerating village development and developing 

village potential as the main driver of development in various fields, require the role of many parties, 

including universities and local government. The substantial goal is how the creative tourism in rural areas 

can develop through tourism activities where the tourist can develop the creative potential through active 

participation in the experience of learning arts, legacies, or special characteristics of the location as the 

destination.  The implementation method explains clearly about the research subject during the pandemic: 

such as gathering information by identifying problems and asking questions so that answers will be found 

in the field, researchers will ensure the capability/feasibility of other variables. The variables in the study 

include: the component of destination requirements as an important element so that tourists feel satisfied 

and enjoy all the components contained in the destination. The results of the service activities for the 

development scheme of the assisted villages are used to determine the important elements in cruising tours 

so that a model of developing a tourism village development that is independent and prosperous is formed. 

Including policy elements at the government level and village level in the master plan for tourism 

development on the slopes of Mount Sumbing and its surroundings in a quality and sustainable tourism. 

 

Keywords: creative tourism, tourism village  
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ABSTRACT 

 

Drinking coffee in cafe become a trend by millenial generation. Montana Del Café is one of the most 

popularcafes for millennials to visit that located in Panelokan, Kintamani. This study aims to: Analyze the 

determinants of the millennial generation visiting Montana Del Café in the new normal era, and Analyze 

the determinants that most dominate the millennial generation visiting Montana Del Café in the new normal 

era. The design of this research is to use quantitative research methods. The population in this study isthe 

millennial generation who were born between 1980 and 2000 with the qualifications of respondents who 

have visited Montana Del Café, with the number of samples used is 100 respondents. The 

samplingtechnique of non probability sampling with uses purposive sampling method. Data were analyzed 

by factor analysis method. The results showed that there were six decision making factors for the millennial 

generation visiting Montana Del Café in new normal era, namely, namely service dishes, place, 

refreshment, interaction, comfort and actualization. The most dominant determining factors are escape and 

relaxation and service dishes. The advice that can be given is in order to maintain the quality of the service 

dish factor so that it can still be of interest to visitors, while the factor that has the smallest variance value 

is the actualization factor, so that it can be considered for cafe managers so the millennial generation's 

motivation to visit Montana Del Café is more enthusiastic again considering that there are currently many 

competitors who have a contemporary or prestigious image. 

 

Keywords: Push factors, pull factors, Visiting Decisions, Millennial Generation 
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ABSTRACT 

 

The renowned culture of Bali has been an outstanding asset for Tourism especially in the construction of 

Balinese identity as tourism destination. On the other hand with an effort to make tourism to be more equally 

distributed in every regency, local community involvement is needed. However, the students of tourism 

vocational high school’ awareness about their respective cultural tourism site is still untraceable. Thus this 

research will focus on assessing students’ level of awareness about local cultural tourism sites. To answer 

this questions a survey study was conducted to 310 students in 9 city and regencies in Bali. To gather the 

intended data, a questionnaire and semi-structured interview were employed to the students. There are 

several things noted from this research. First, although students may have known or heard as well as visited 

this specific cultural tourism sites, they have insufficient confidence in explaining this cultural tourism sites. 

Additionally, in most regencies/cities students are more aware of cultural tourism site outside their 

respective regencies/city. This study calls for the role of educational institution as well as government to 

help the students having proper knowledge on local cultural tourism site. Additionally with the help from 

government, the information about this cultural tourism sites will be more accessible. Such undertakings 

should be encouraged to help local tourism sites to grow as well as to support sustainable tourism 

development. 

 

Keywords: cultural awareness, cultural tourism, local tourism site, tourism vocational high school 
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ABSTRACT 

 

This article is written based on a research conducted as part of a series of community engagement done by 

Lecturers of Tourism Destination Program of Bali Tourism Polytechnic for the community of 

Gelagahlinggah Customary Village located at Kintamani of Bangli Regency. The aim of the research was 

to evaluate the tourism potential of the pines forest of Gelagahlinggah, and to produce strategies to develop 

those potentials. The research implemented quantitative and qualitative approach, utilizing survey as the 

method for collecting primary data. To increase the validity of the data, the sample was determined 

purposively. The respondents therefore, should understand the existing condition of the pines forest of 

Gelagahlinggah Village. The questionnaire was developed on Google form to allows for practicality. A 

sample of 100 respondents were collected, based on which a dataset was fixed for analysis. The analysis 

using Exploratory factor Analysis (EFA) to extract factors indicating the tourism potentials of the pine 

forest of Gelagahlinggah. The tourism potentials were then processed in a SWOT Matrix to produce 

strategies to develop those tourism potentials. The research result reveals some tourism potentials of the 

pine forest and strategies suitable to develop those potentials. 

 

Key words: tourism potentials, evaluation, pine forest, strategy 
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ABSTRACT 

Thailand is a country in Southeast Asia that has a reputation as a Lesbian, Gay, Bisexual, Trans, Queer / 

Questioning (LGBTQ+) friendly country. One form of openness is shown through the launch of the “Go 

Thai Be Free” tourism campaign, a tourism campaign targeted at LGBTQ+ tourists. This campaign was 

launched by the Government of Thailand through the Tourism Authority of Thailand (TAT) on January 23, 

2019. Through this campaign, the Government of Thailand seeks to market Thailand as a tourist destination 

that respects differences and accepts the LGBTQ+ community with open arms. The tourism sector is one 

of the sectors that provides a large profit on Thailand's GDP income every year. By targeting tourists from 

the LGBTQ+ community as the main target of marketing for the Go Thai Be Free campaign, it marks the 

start of the Thai Government's steps in pink capitalism. To assess the success of the launch of this campaign, 

a direct assessment of the LGBTQ+ community as the main target is needed. This study analyzes how the 

LGBTQ+ community in Surakarta City evaluates the Go Thai Be Free campaign. This research was 

conducted with a qualitative method using a non-probability data collection technique, namely the snowball 

technique. There are five LGBTQ+ respondents who live in Surakarta City participated in this study. The 

assessment was carried out by means of interviews, where the researcher showed the promotional media 

for the "Go Thai Be Free" campaign in the form of social media and official web sites. Based on the results 

of the interview, it was found that the tourism campaign "Go Thai Be Free" received a positive assessment 

from the LGBTQ+ community in Surakarta City. 
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ABSTRACT 

Intangible cultural heritage can provide benefits to the community if it can be managed properly. Beside 

the benefits of intangible cultural heritage that can be obtained from its value contained, it can provide 

economic benefits by being managed as a commodity of the tourism sector. Surakarta is one of the members 

of the World Heritage City in Indonesia because it has cultural heritages, one of which is wayang kulit 

(shadow puppet). Wayang kulit is one of the intangible cultural heritages that exists and well-known in 

Surakarta. Wayang kulit can provide two aspects of benefit, that is for guidance of life and entertainment. 

This study discusses the efforts to safeguard wayang kulit in Surakarta. It is important to safeguard wayang 

kulit so that the value aspects contained in wayang kulit can be implemented and transmitted properly to 

the community. The Surakarta Local Government has an important role in safeguarding the wayang kulit. 

As a main stakeholder who has the responsibility to safeguard wayang kulit, the Local Government has 

made efforts through its policies to be carried out. This study using qualitative research methods with 

primary data sources through interviews with stakeholders such as local governments, puppeteers’ 

community, and puppeteers. It finds Surakarta Local Government is less than optimal in preserving wayang 

kulit. This is related to the unfulfilled indicators set by UNESCO such as the absence of an inventory of 

wayang, especially wayang kulit in Surakarta. 
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ABSTRACT 

Tourism is a sector that contributes to the country's economic growth. Currently, the City Government of 

Surakarta has made various efforts in developing its tourism sector. This research aims to provide an 

overview of how the efforts of public diplomacy and digital diplomacy done by the City Government of 

Surakarta in promoting its tourist attractions, especially the Ramayana Balekambang Ballet Performance, 

in the era of tourism 4.0. This article used a qualitative approach with data collection techniques in the form 

of interviews and literature study. To answer the question of how the City Government of Surakarta's efforts 

to increase the flow of foreign tourist arrivals to Surakarta City, the authors used the conceptual framework 

of public diplomacy by Joseph Nye and digital diplomacy by Corneliu Bjola. The results show that the City 

Government of Surakarta has made various efforts in promoting its tourist attractions to increase the flow 

of domestic and foreign tourist arrivals to Surakarta City. The government has also used digital media to 

achieve its interests. The government realized that social media has an important role in attracting domestic 

and international tourists to visit Surakarta and to watch the Ramayana Balekambang Ballet Performance. 

Hence, the authors analyzed the effectiveness of using social media to promote the performance done by 

the City Government of Surakarta. At the end of this article, the authors concluded that the City Government 

of Surakarta has pursued various strategies quite effectively in promoting the Ramayana Balekambang 

Ballet Performance to the public, even though the effectiveness of using social media is still not optimal. 

 

Keywords: Cultural Tourism, Public Diplomacy, Digital Diplomacy, City Government of Surakarta, 
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ABSTRACT 

Happiness is what most people are looking for today.  Its form is different for each person. Some people 

seek it by developing a career, beautifying or taking care of themselves, expanding relationships, taking 

education, and seeking happiness through travel. Related to this search for happiness in the context of 

tourists, usually, the gender between female and male are different in seeking happiness when traveling. 

Based on these conditions, this will describe the differences of happiness type between female and male 

foreign tourists in Bali when receiving tourism services. This study uses a survey method with 171 

respondents (tourists). Data analysis used descriptive statistical analysis supported by qualitative 

descriptive. This study found the demographic differences (gender) between female and male tourists 

regarding happiness when they enjoy tourism services. Female foreigners are happier to travel in Bali 

because they like hedonic tourism services (such as shopping and SPA). Meanwhile, male foreign tourists 

in Bali prefer eudaimonic tourism (cultural tourism, heritage, and culinary). This study concludes that there 

are differences between female and male foreign tourists regarding the search for happiness when they 

travel to Bali. 
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ABSTRACT  

 

Yeh Gangga Beach’s coastal potential became talk of the town after the festival which was held in 2018. 

The Yeh Gangga Festival became the initial momentum for the idea to make Yeh Gangga Beach as culinary 

centre for seafood. Through this festival, it was expected that it can develop its own speciality in culinary. 

However, in its development, it experienced obstacles from both internal and external sphere. This study 

aims to analyse the potential, identify the internal and external factors, and formulate strategies in order to 

developing culinary tourism specialized in seafood. This study used qualitative method, which was analysed 

with IE and SWOT matrixes. Data collection techniques were conducted by observation, interview, 

literature studies, and questionnaire. The results show that the culinary potential that can be developed as 

the icon of Yeh Gangga Beach is timbungan. This underlie the fact as of the main commodities such as 

lobster, tuna, and skipjack, raw materials those are easily available, and have been promoted in the 

celebration of the Yeh Gangga Festival, it would be very appropriate to make timbungan an icon of Yeh 

Gangga Beach culinary. The factors identified as to support the development of culinary tourism are 

strengths and opportunities. These factors include 1) great potential as a coastal culinary center, 2) The Yeh 

Gangga Festival, 3) lobster export commodities, 4) culinary tourism as part of tourism, and 5) outdoor 

tourism trends in the new normal era. The identified factors those hinder the development of culinary 

tourism are weaknesses and threats. These factors include 1) facilities, 2) lack of branding and promotion, 

3) do not have a model of cooperation with relevant stakeholders, 4) internal conflicts of citizens, 5) lack 

of arrangement for traditional stalls, 6) environmental pollution, and 7) competition with similar tourist 

attraction. This study concludes that in order to developing Yeh Gangga Beach culinary tourism, the 

strategies that can be applied are general strategies and alternative strategies. The general strategy can be 

implemented through market penetration and product development strategies.  
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ABSTRACT 

Seaweed farming in Nusa Penida Island has declined because most of the local people have switched their 

professions to tourism sector due to tourism development in the island. However, the Covid-19 pandemic 

has paralysed the tourism sector and made the people returning to seaweed farming. The objectives of this 

study were to identify the potential of agritourism based on seaweed farming and to develop strategies in 

developing this agritourism at Suana Village in Nusa Penida Island. This research used descriptive 

qualitative approach. Sources of data gained through literature review, observation, interviews, and focus 

group discussion. Data was analysed by using qualitative descriptive analysis, namely Internal-External 

Factor Analysis, IE Matrix, and SWOT Analysis. The results showed that seaweed farming at Suana Village 

in Nusa Penida Island has a good potential to be developed as agritourism in terms of the availability and 

quality of available attractions, amenities, accessibility and ancillary services, which has also supported by 

internal and external factors. The IE matrix analysis showed that the development of seaweed agritourism 

at Suana Village was in fifth quadrant (V). The grand strategy to be proposed in the development of seaweed 

agritourism at Suana Village is hold and maintain the agritourism by product development and market 

penetration which is also needed to be strengthened by providing tourism supporting facilities and 

improving the quality of human resources.   
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ABSTRACT 

 

This study aims to transform and formulate the practices of commodifying the role of innovation in creative, 

arts, and cultural industries to generate policy recommendations (policy briefs) in realizing a super priority 

development program for tourist destinations, as a new power of the Indonesian economy. This research 

consists of 4 work break down structures (WBS), namely; revitalization, commodification, governance, 

public appreciation, and literacy. The position of the WBS in this research is the commodification of the 

practices and transformations of the creative, arts, and cultural industries that produce the concept of quality 

tourism criteria and standards. The focus of the Work package (WP) of research is the creative, arts and 

cultural industries.  The transformation of the work break down structure (WBS) describes the existence of 

16 creative, arts, and cultural industrial sectors as the strength and basic capital of quality tourism. The 

research method is carried out with a qualitative descriptive approach, which explains a description of the 

research data specifically based on natural and social events that occur in the community. The data collected 

in the field is data related to the existing categories from the research results, namely the Tourism, Arts, 

and Cultural indicators of local communities at the provincial and district/city levels by closely observing 

to aspects of cultural heritage preservation and involving local communities, namely: Sustainability of 

Creative, Arts, and Cultural Industries of the Local Community in Supporting Quality Tourism in National 

Super Priority Destinations (DSPN) in Borobudur, Yogyakarta, Prambanan, and Central Java 

 

Keywords: Creative, Arts, and Cultural Industries, Quality and Sustainable Tourism 
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ABSTRACT 

 

The Ubud Tourism Area in Bali Province, has been affected by the COVID-19 pandemic. The Ministry of 

Tourism and Creative Economy and the Bali Provincial Government in an effort to restore the tourism 

business with a certification program for cleanliness, health, security, and environmental sustainability in 

the new normal era for tourism businesses to control the spread of the COVID-19. This study aims to 1) 

analyze the performance of the homestay business during the COVID-19 pandemic in the Ubud Tourism 

Area, 2) evaluate the CHSE-based homestay management in the Ubud Tourism Area and 3) analyze tourism 

recovery efforts in the Ubud Tourism Area. This research used a qualitative method with a case study 

approach. Techniques of data analysis using descriptive qualitative and quantitative descriptive. Sources of 

data obtained from observations, surveys and documentation. The survey was conducted with in-depth 

interviews with key informants and 30 homestay samples. The results showed that there was 1) a decrease 

in the performance of the homestay business, 2) the management of the CHSE-based homestay business in 

the Ubud Tourism Area has been implemented well with a total score (76.83%) 3) tourism recovery efforts 

in the Tourism Area Ubud includes, the implementation of the 'We Love Bali' campaign, establishing a 

green zone and socializing the strengthening of destination governance that have been implemented well.  
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ABSTRACT 

This research aimed to investigate motivations and attitudes towards the intention of Komodo Island 

community to participate in ecotourism development at Komodo National Park (KNP). The urgency of 

conducting this research relates to previous studies by Walpole and Goodwin (2000); Ziku (2015); Lasso 

dan Dahles (2018), and actual issues related to community participation in management at KNP. 

Hypotheses between variables in this study were investigated using quantitative research methods and 

analyzed using Structural Equation Model (SEM) with the SmartPLS 3.0 analysis tool. The result of the 

study showed significant relation between motivations and attitudes on community intention for ecotourism 

participation. Therefore, it is recommended that stakeholders need to pay attention on two aspects to foster 

community’ intention to participate in ecotourism, they are, first, set of skills development training of 

ecotourism development for both community and KNP’ official management, and second, the involvement 

in collaborative planning of ecotourism with others potential sectors, such a fisheries and micro-small-

medium enterprises. These two aspects should be considered in the ecotourism development process at 

KNP.   
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ABSTRACT 

 

Nature-based tourism such as camp ground has opportunities that need to be developed during the current 

pandemic, because outdoor attractions are believed to be able to minimize the transmission of Covid-19. 

One of the strategies in the tourism recovery period is to attract domestic tourists as the main target market. 

Experiential marketing which consists of sense, feel, think, act, and relate is a marketing approach that can 

generate sensations and experiences, can be used to create tourist satisfaction and become the basis of revisit 

intention.  The purpose of this study is to analyze the influence of experiential marketing to satisfaction and 

revisit intention. The data in this study were obtained through distributing questionnaires by online to 100 

respondents who had experienced on undertaking camping at the Batur Camping Ground consists of Belong 

Camp, Belong Keliki Camp, Bintang Danu, dan Jempana Lake Side. Data were analyzed using the 

SmartPLS based on Structural Equation Modeling (SEM) method. The results showed that sense, feel, act, 

and relate significantly influence satisfaction. Feel, think, and relate significantly influence revisit intention. 

Tourist satisfaction significantly influence tourists' intention to revisit. Sense, feel, and relate significantly 

influence tourists' intention to revisit through satisfaction. This study suggests that Batur Camping Ground 

management must improve services in order to keep maintaining tourist satisfaction and increase tourists' 

decision in undertaking camping. 

 

Keywords: experiential marketing, satisfaction, revisit intention, camping, Bali. 
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ABSTRACT 

The local food and cuisine strongly reflect local features. Through gastronomic tourism, local history and 

culture can be presented and evoke memorable tourism experiences. Gastronomic tourism provides the 

opportunity for tourists to learn about the various components of food or drink. As competition between 

tourism destinations increases, local culture becomes a source of new products and activities that are 

increasingly valuable to attract and entertain tourists. Gastronomy has become a new form of creative 

tourism to attract tourists to come to Ubud. Initially, Ubud has been famous for its arts and culture (a variety 

of art performances, temple festivals, and Balinese tradition). Today, the presence of various creative 

tourism of cooking classes and food festivals as forms of gastronomic tourism have created a new attraction 

in Ubud. This study aims to analyze the contribution of gastronomic tourism in increasing Ubud’s 

superiority as tourism destinations and strengthening cultural tourism. The research uses qualitative 

methods in which the data were gained through observation, interview, questionnaire, netnography, and 

document study. The mushrooming of cooking classes and the event of food festivals does not compete 

with the cultural attraction hence it adds to the cultural attraction because gastronomy emphasizes culture 

and history, through rituals or ceremonies and spices that are characteristic of local culture. 
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ABSTRACT 

Cruise line is as one of devastating sectors affected by the pandemic covid-19, not only sent passenger 

home but also make the crew unemployed. The purpose of this paper is to understand the problem facing 

by spa therapists as crew on cruise ship, who were laid off during the pandemic, but had to survive. This 

study suggests and examines a research model which focuses on finding out the tactics carried out by female 

Balinese therapists who were sent home in which they must continue their live and keep having their 

activities. This study used mixed methods, in which the quantitative approach employed a questionnaire 

instrument, while the qualitative approach utilized interviews. This study involved 30 respondents at the 

accounting unit based on the purposive sampling technique, using questionnaire and interviews. This 

research is significant to see that spa therapist can survive as a local therapist who opens a practice at home 

for the local community, because the issue of covid sufferers between neighbors is clearer. This research 

was done during the covid period from December 2020 - July 2021. This study analysis is carried out 

involving the female spa therapist. Recent research on how local consumers can contribute to the economy, 

as long as there is no benchmark price. 
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ABSTRACT 

COVID-19 has had a major effect on people's everyday lives and surroundings throughout the globe, 

including how tourism facilities’ buildings are used. To fight infectious diseases, contemporary 

architectural practices, including tourism facilities’ design, must demonstrate new patterns by redesigning 

existing ones. The traditional Balinese settlement, on the other hand, is built on a spiritual philosophy 

known as the polarity concept influenced by local environment. The cosmos, according to this theory, is 

built on the concept of two opposing poles meeting in the center. It stimulates spatial orientations and 

combinations in the planning of towns and settlements. This architectural motif is often seen throughout 

Bali's tourism facilities, especially in the island's eastern areas. Due to the COVID-19 pandemic, there have 

been concerns expressed about the continuing use of the traditional concept to protect people from virus 

systems in tourist facilities. Architects, designers, environmentalists, and tourism stakeholders have 

challenges in developing eco-friendly tourist facilities while keeping local knowledge in mind. This 

research aimed to investigate the potential of traditional architectural concepts in Bali's east in order to 

develop an architectural model for tourist facilities that addresses the efforts to generate appropriate patterns 

and configurations of tourism infrastructure. In-depth research on traditional Balinese settlement in the east 

of Bali revealed some principles that are still applicable today. This study used architectural exams and 

spatial tales as an inquiry technique to see if conventional knowledge can still be applied to develop suitable 

configurations and patterns to cope with viral assaults and provide extra protection layers for tourism 

facilities. This essay takes a new look at some tried-and-true conventional beliefs in light of what we've 

learned from the COVID-19 pandemic. 
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ABSTRACT 

Malang City continues to be optimistic to be one of the cities that makes culinary tourism one of the 

mainstay trademarks. In culinary tourism, cafes are one of the destinations that tourists usually go to. 

Currently, the presence of cafes in Malang is growing very rapidly. This study aims to analyze the 

determinant factors that influence customer preference in choosing a café as a culinary tourism destination, 

especially in Malang. This research method is quantitative research, the survey was conducted through the 

distribution of questionnaires, the sample of this research was 120 respondents who were selected 

purposively. The collected data were analyzed using exploratory factor analysis (EFA) techniques. Base on 

EFA, founds 5 factors determinant (Marketing, Psychology, Personal, Attraction Cultural and Social, 

Personality) customer preferences on café as a culinary tourism destination in Malang. Based on the results 

of the study it can be concluded that the factor determinants of customer preferences are related to the 

selection of cafes as a culinary tourism destination in Malang. The results of this study can be used by 

tourism stakeholders in Malang City to understand customer preference so that they can develop cafes as 

destinations of culinary tourism. 
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ABSTRACT 

Madura is one of wonderful island in Indonesia, which has unique cultural and religious characteristics. 

The typical of strong religious and cultural roots become one of the tourism attraction that make both local 

and international travelers to come and witness the unique tourism experiences. This paper attempts to 

reveal the roles of social media in promoting religious and cultural tourism sites in Madura, Indonesia. It 

also tries to identify the official social media accounts of local and regional government in exhibiting the 

content of tourism activities that potentially invite the viewers’ attraction. 

This study applies netnography approach in collecting the visual, images and virtual data taken from social 

media. Besides, the data analysis will involve multidisciplinary theory including digital culture, tourism 

and cultural studies to answer the research objectives. The results of the study suggest that the digital 

landscape especially social media has a very significant role in promoting tourism destination in Madura. 

However, it is worth noting to make the content of the official social media accounts of the governments to 

be more eye catching and various in term of content’s visualization, narration, and content enrichment.  
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ABSTRACT 

 

One of the beach attractions on the island of Lombok that is very popular with tourists is the Nipah Beach 

tourism area in Malaka Village, North Lombok Regency. The tourism potential of the Nipah Beach tourism 

area, Malaka Village, consists of natural, social and cultural attractions. The purpose of this research is to 

explore every potential as well as constraints and obstacles in the development of Nipah Beach, then 

formulate general strategies and appropriate alternatives so that they can be applied in the development of 

the Nipah Beach tourism area, Malaka Village as a tourism destination. This research is a type of qualitative 

research that uses data collection techniques with direct observation at the research site (observation), in-

depth interviews, distributing questionnaires, and using literature studies. The data analysis techniques in 

this study were: 1) qualitative descriptive analysis; 2) IFAS and EFAS Matrix Analysis which will produce 

a general strategy (grand strategy) for the development of the coastal tourism area of Nipah, Malacca village 

as a tourism destination; and 3) SWOT analysis (Strengths, Weakness, Opportunities, Threats) which will 

produce alternative strategies. The results of this study indicate that the general strategy that can be applied 

in the development of the Nipah Beach tourism area, Malaka Village is a quadrant V strategy as a tourism 

destination, namely applying a hold and maintain strategy. This strategy means that it can be done by 

penetrating the market and developing products owned by the Nipah Beach Tourism area, Malaka Village. 

While alternative strategies that can be applied in the development of the Nipah Beach tourism area, Malaka 

Village as a tourism destination are the development of tourism products, market penetration and marketing 

development, provision of tourism support facilities, and human resource development.  
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ABSTRACT 

 

The number of Balinese women taking tourism education at various levels appears to be increasing in line 

with the development of tourism education institutions and the tourism industry in Bali. This article 

analyzes the motivation of Balinese women in pursuing higher education in tourism, starting from the 

diploma level to the doctoral program. By applying a qualitative method, this article collects data through 

interviews with 30 Balinese women who have taken tourism education at various levels. The results show 

that Balinese women are motivated to take tourism education for several reasons, including the motivation 

to get a job in the tourism sector, they have families who work in the tourism sector, and they live in Bali 

which has more job opportunities in the tourism sector. By taking tourism education, Balinese women who 

were informants in this study proved that they had found better jobs and career opportunities in the tourism 

industry. Their experiences have also become a source of inspiration for other Balinese women to take the 

same career path. 

Keywords: tourism, motivation, higher education, Balinese women  
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ABSTRACT 

Tourism village is the main focus in developing the tourism sector in NTB Province. One of the villages 

designated as a Tourism Village is Kembang Kuning Village. Kembang Kuning Village has the potential 

for natural beauty and unique local wisdom. This makes the Kembang Kuning Tourism Village one of the 

most popular tourist villages in NTB. But on the other hand, based on tourism destination component of 

4A, there are still some shortcomings, such as inadequate road access, the absence of a Tourism Village 

Management Agency, and the lack of quality human resources. This problem makes this research important 

to do. The general purpose of this research is to formulate a development strategy that will be carried out 

in the Kembang Kuning Tourism Village. This research uses the concept of strategy, tourism development, 

tourist village, and tourist attraction. While the theoretical basis used is the component of tourism 

destinations, community-based tourism, and sustainable tourism. The types of data used are qualitative and 

quantitative, data sources come from primary and secondary data. Data collection techniques used include 

observation, interviews, documentation studies, literature studies, and FGDs. While the data analysis 

technique used is descriptive qualitative analysis and SWOT analysis. The results of the analysis of the 

problems in this study indicate that the Kembang Kuning Tourism Village already has a 4A tourism 

destination component. The position of Kembang Kuning Tourism Village in the IE matrix is in condition 

of hold and maintain, so the strategies that can be applied are market penetration and product development. 

Furthermore, the researcher offers a new strategy which is grouped based on the 4A tourism destination 

components, namely: Attraction (SO) development of fitness tourism such as yoga, meditation, jogging 

tracks, and outbound, development of cultural festivals, development of tour packages, construction of 

souvenir shops, construction of a viewing tower and adding photo spots, Accessibility (WO) improving 

road infrastructure, adding signboards, and optimizing the use of digital media for information 

dissemination, Amenity (ST) adding public toilets, building parking lots, building rest areas, and optimizing 

TIC, then Ancillary (WT) Establishment of tourism village institutions, Optimizing POKDARWIS 

associations, and building cooperation with Educational Institutions.  

Keywords: Tourism Village, Kembang Kuning Tourism Village, Development Strategy. 
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ABSTRACT 

 

The spread of the Covid-19 virus creates doubts and fears for traveling in the era of adapting new normal. 

This study aims to find out the characteristics of domestic tourists, the perception of tourists to the 

reputation, familiarity, satisfaction, tourist experience and perceived risk to the trust of visiting the tourist 

attractions of the beach in Badung Regency, and analyze the influence of reputation, familiarity, 

satisfaction, tourist experience and perceived risk to the trust of tourists visiting the beaches tourist 

attraction in Badung Regency in the era of adaptation of new normal. This research uses qualitative and 

quantitative data with data collection methods are questionnaires, observations and literature studies. Data 

is sourced from primary and secondary data. The size of samples is 100 tourist respondents taken by 

purposive sampling method. Data analysis techniques are performed with qualitative descriptive, 

descriptive statistics and SEM analysis. The results showed that tourists dominated by male tourists are 

mostly from Jakarta with an age range of 26-45 years and income above six million rupiah. The majority 

of tourists visit with families with the main activity is to enjoy the scenery. The perception of domestic 

tourists towards reputation, familiarity, experience, satisfaction and trust in the beach tourist attraction in 

Badung Regency are in the category of agree while perceived risk is in the neutral category. Reputation, 

familiarity and experience, positively affects the trust. Variable satisfaction and perceived risk positively 

and significantly affect the trust of domestic tourists to the tourist attraction of beaches in Badung Regency 

Bali. The implications of these findings show the results of the study in accordance with theoretical studies 

and the results of previous. The advice that can be submitted is the improvement of the application of health 

protocols to be able to increase trust. For further research is expected to improve the results of research by 

developing research locations, improving analysis tools, and adding variables mediation. 

 

Keywords: reputation, familiarity, satisfaction, experience, perceived risk, trust. 
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ABSTRACT 

Selong Belanak Beach is one of tourist attraction in Selong Belanak village of Central Lombok. Surfing has 

become the main attraction in Selong Belanak Beach, which are convenient for surfing. However, its 

potential has not been well-developed in case of some problems from the developers. The objectives of this 

study are to formulating the development strategies towards surfing in Selong Belanak based on the 

external and internal factors which influence its development. This study used a qualitative method with a 

case study approach since the researcher tried to describe the data using IFAS – EFAS, IE matrix, and 

SWOT matrix analysis. The data of this study was collected by observation, FGD, interview, and literature 

review. The result of this study shows that 1) the development of surfing attraction in Selong Belanak Beach 

has great strengths and opportunities to be developed optimally by minimizing weaknesses and threats in 

every aspect of tourism product components (attractions, amenities, accessibility, and institution), 2) based 

on IFAS analysis results that the strength factor that most influenced towards the development of surfing 

attraction is the availability of surfing equipment rental (surf school) .Meanwhile, based on EFAS analysis 

results that the opportunity the most influenced external factor toward surfing is the highest of foreign 

investor interest and the threat is the pro surfer less interest with Selong Belanak beach waves., 3) the result 

of matrix IE analysis are in cell V, a grand strategy that can be applied is market penetration and product 

development strategy. 

Keywords: Development Strategy, Selong Belanak, Tourist Attraction, Surfing. 
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ABSTRACT 

 

Satisfaction is one of the main indicators to determine visitor’s behavior of the melukat ritual. The 

development of the melukat ritual as an alternative health and wellness tourism has a positive impact to 

visitors both in terms of benefits and management of spiritual tourist destination in Bali. The feeling of 

satisfaction obtained by visitors in the melukat ritual can be the most dominant benchmark for evaluating 

the development of alternative wellness tourism activities toward a sustainability. This study uses a 

quantitative and qualitative descriptive approach through distributing questionnaires to 100 respondents 

and interviews with management and visitors at Genah Melukat Sebatu, Tirta Empul Temple, Tirta 

Sudamala Temple and Pancoran Solas. The results showed that visitor satisfaction on melukat ritual was 

due to 1) the benefits of the melukat ritual, 2) the visitors' belief in the efficacy of the melukat ritual as an 

alternative healing, 3) the provision of supporting facilities in spiritual tourism objects and 4) satisfaction 

with the atmosphere at the melukat ritual location. One of the efforts that need to be considered in 

maintaining visitor’s satisfaction related to improving the maintenance of visitor facilities and regulating 

the procedures for carrying out the melukat ritual so that the values and philosophy of the melukat ritual 

can be preserved. 

 

Keywords: spiritual, satisfaction, visitor, melukat. 

  



The 5h Bali International Tourism Conference, 16-17 November 2021 40 

IMPACT OF THE COVID-19 PANDEMIC ON BALI AND 

INDONESIA TOURISM 
 

Made Antara1, Made Sri Sumarniasih2 

 
1)Lecturer at Masters and Doctoral Study Programs in Tourism, Udayana University 

Denpasar, Bali, Indonesia (email: antara_unud@yahoo.com) 

 
2) Lecturer at the Doctoral Study Program in Agricultural Sciences, Udayana University 

Denpasar, Bali, Indonesia (email: madesris@google.co.id) 
  

ABSTRACT 

 

The Covid-19 pandemic that broke out in 2020, followed by restrictions on mobility and community 

activities, caused foreign tourist visits to Bali and Indonesia to decline and even stagnate, causing the 

economies of Bali and Indonesia to contract quite deeply in 2020. The purpose of the study was to analyze 

the impact of the Covid-19 pandemic on tourism in Bali and Indonesia using two indicators, namely foreign 

tourist visits and hotel room occupancy rates. The research data uses secondary data sourced from the 

Central Statistics Agency for the Province of Bali, and the Indonesian National Statistics Agency. The data 

analysis methods were descriptive statistics, before and after/on comparisons of the Covid-19 pandemic, 

and qualitative descriptive. The results showed that (1) the Covid-19 pandemic had an impact on reducing 

foreign tourist visits to Bali, in 2019 as many as 6,275,210 people, in 2020 as many as 1,069,473 people or 

a decrease of -82.96%. The room occupancy rate (ror) for star hotels in Bali for all star classes averaged 

59.97% in 2019 and 15.62% in 2020, or decreased by 44.35 points; (2) The Covid-19 pandemic has an 

impact on reducing foreign tourist visits to Indonesia, in 2019 as many as 16.11 million people, and in 2020 

as many as 4.05 million, meaning a decline of 75% compared to 2019. Room occupancy rate (ror) for star 

hotels in Indonesia throughout Indonesia in 2019 by 54.81%, in 2020 it down to 33.79%, or decreased by 

21.02 points compared to 2019. The decline in foreign tourist visits to Bali and Indonesia, and the decline 

in hotel room occupancy rates were caused by the outbreak of the COVID-19 pandemic, made a number of 

countries in the world, including Indonesia, issue a policy of restricting crossings for foreigners to enter 

Indonesia. This has an impact on the decline in foreign tourist visits to Bali and Indonesia in 2020. 

 

Keywords: Impact, Covid-19 Pandemic, Tourism. Bali 
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Abstract 

 
The Covid-19 pandemic has had a wide impact on the tourism industry around the world. In Bali, the impact 

of the Covid-19 pandemic has resulted in the tourism industry, especially the hotel business, being severely 

depressed and even forced to close its activities. Badung Regency, which is a barometer for Bali tourism as 

well as having the highest number of five-star hotels in Bali, has been hit hard by the Covid-19 situation. 

This study aims to 1) identify the durability of star hotels in Badung Regency to keep operating during the 

Covid-19 pandemic, 2) analyze the efforts made by star hotels in Badung Regency to stay afloat for a year 

or since the Covid-19 pandemic, 3) develop a strategy What is done by star hotels in Badung Regency if 

the Covid-19 pandemic continues in two or three years. The method of collecting data for this research is 

through the distribution of online questionnaires using google form. The number of star hotels in this study 

was 30 samples determined based on the Slovin formula. The samples in this study were grouped into two 

clusters, namely (1) star clusters 1,2 and 3 (2) star clusters 4 and 5. The results of the study stated that the 

efforts made by star hotels in each cluster were quite diverse, the grouping of these efforts was divided into 

several categories, including marketing, finance, human resources and CHSE-based health protocols. The 

strategy taken by each cluster if the Covid-19 pandemic continues, namely for 1, 2, and 3 star clusters is to 

lay off certain employees, while for 4 and 5 star clusters, namely to stay afloat by maximizing the remaining 

funds. To hotel owners (owners) and the highest office holders in a hotel, it is hoped that they can continue 

to provide injections of funds to help hotel operations survive and pay attention to employees who have 

been laid off while waiting for the normal world of tourism to return. 

 

Keywords: Resilience, Stars Hotel in Badung Regency, Covid-19 Situation 
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ABSTRACT 

Predicting revisit intention plays a crucial role in the reawakening time of pandemic that will benefit short-

term and long-term competitive advantage. This study examines the determiner factors of revisit intention 

from aspect-based sentiment analysis and machine learning. A big data approach was applied on four 

datasets of attractions, hotel 4&5 stars, hotel 3 stars, and motels with number of reviews 49,399 reviews 

from TripAdvisor. We applied topic modelling method to extract aspects and attributes resulted 10 aspects 

for hotel 4&5 categorization and attractions dataset, 6 aspects on hotel 3 stars and Motels dataset. Results 

on sentiment analysis show that tourists’ sentiment in positives and negatives also conduct probability of 

revisit intention. Researchers applied methods of Logistic Regression, Random Forest Classifier, and 

XGBoost to predict revisit intention resulting with three main topics that have dominated probability on 

revisit intention for each dataset respectively. Aspects properties and facilities on hotel 4&5 stars and hotel 

3 stars indicate to have high probability on revisit intention. Meanwhile, Motels aspects on atmosphere, 

tourist activities, duration tend to have probability of revisit intention. Attraction’s aspects on price, services 

ambience increase probability of revisit intention. This study contributes to the utilization of big data and 

machine learning in the travel and tourism industry by focusing on an innovative strategy as cost reduction 

to maintain revisit intention as a whole to reawaken from pandemic. 
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ABSTRACT 

The problems faced by Kerta Tourism Village indicate the weaknesses in its development, therefore efforts 

are required to improve potential management. One of them is by increasing the contributions through 

collaboration between stakeholders. This study aims to determine the existing conditions of Kerta Tourism 

Village and to analyze the role of stakeholders in the development of Kerta Tourism Village. In addition, it 

aims to formulate a collaborative model in the development of Kerta Tourism Village, Payangan District, 

Gianyar Regency. The method utilized in this study is a qualitative method with data collection techniques 

through document analysis, observation, and in-depth interviews with stakeholders that involved in Kerta 

Village development. The informants were selected by purposive sampling to participate in this study. The 

results of this study showed that 1) the existing condition of Kerta Tourism Village is sufficient as a tourist 

attraction, however it has limited facilities, 2) stakeholders have played their role, yet the involvement of 

businesses and the media are still relatively low, 3) the collaborative model is formulated by placing the 

community as the core of development and supported by academics, government, business, and the media 

as the supporting actors. The government is expected to be able to integrate the collaboration of stakeholders 

in establishing in order to maximize their role in managing the existing potential. Hoped there will be 

continuous guidance and support from the government, academics, and the private sectors, therefore all the 

potential and resources of Kerta Village can be managed optimally. 
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ABSTRACT 

Abstract— this project examine the extent to which community based tourism in Lombok embraces the 

surviving strategy for a continuous disaster. This will improve the survival strategy of Lombok to withstand 

the negative effect of potential disasters, such as earthquake and even more, this pandemic thus building 

resilience of its local communities but also its tourism industry upon which the local communities are 

heavily dependent. It adopt a qualitative research paradigm, i.e. semi-structured interviews with 

Community based tourism Managers in Lombok  in order to understand the current practices in effective 

co-management of tourist attractions in surviving for continuous disaster such as Earthquake and Pandemic 

Covid-19. The results of the project contribute to better understanding of the challenges of embracing 

community based tourism management in the context of disaster management in Lombok, thus informing 

the survival strategy for community resilience, destination resilience and sustainable tourism development. 

 

 Keywords: community based tourism, disaster management, lombok, survival strategy, tourism 

destination 
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ABSTRACT 

Indonesia is an archipelagic country with potential for tourism development due to the cultural richness and 

diversity, which has the potential for cultural tourism and local wisdom that can increase economic income 

and which is a great prospect that can bring foreign tourists, so the local government must intervene to 

preserve and develop cultural tourism. The purpose of this study is to analyze the development of cultural 

tourism and local wisdom in Central Java. This research is conducted by using a literature review of books, 

journals, and previous studies related to this study, as well as the SWOT analysis method (Strength, 

Weakness, Opportunity).This SWOT analysis is used to analyze the potential for developing culture and 

local wisdom, and internal and external problems, especially in the districts of Demak, Jepara, and Kudus, 

which have unique potential and handicraft products that can be developed for the development and 

improvement of local cultural tourism. The various potentials that Indonesia has through culture and local 

wisdom are great prospects for inviting foreign tourists, so local government cooperation is urgently needed 

to preserve and develop cultural tourism and local culture. The Central Java Fair is used as a promotional 

media in introducing local cultural tourism destinations, and the strategy for developing local cultural 

tourism is based on the SWOT analysis of local culture. 
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ABSTRACT 

 

A big country with a diverse culture is the identity of the Indonesia. However, this strength has not been 

able to make the development and growth of Indonesian tourism at the forefront of bringing in foreign 

tourists compared to Thailand, Singapore and Malaysia. The crisis of trust from the world community 

came to Indonesia due to the lack of updated information on security, comfort and services in the tourism 

sector. A tourism crisis is defined as any unforeseen tourism event that affects tourists' confidence in a 

destination that interferes with its ability to operate normally. The tourism crisis describes conditions that 

can threaten the normal operation and conduct of tourism businesses; damage the tourist destination as a 

whole including the reputation of safety, attractiveness, comfort; thus affecting the perception of the 

destination which in turn causes a decline in the local tourism and travel economy, affects the tourism 

business and affects tourist visits and expenditures (Sonmez, Apostolopoulus, Tarlow, 1999; WTO, 2003 

in King, D and Cottrel, A. 2007). No tourist destination is completely immune from the crisis but to 

minimize the vulnerability of the crisis, stakeholders in tourist destinations need to implement greater 

initiatives in managing their tourist destinations ((Bierman, 2003). Ergonomics-based destination 

management can make Bali a quality and sustainable destination. The government, as the highest 

stakeholder in tourism management, needs to provide crisis management knowledge to the community 

after the COVID-19 pandemic. More systematic input from human resources was identified as a way to 

assist tourism businesses in preparing for and dealing with crises (Pforr, C. Hosie, P.J., 2008). Bali and 

even Indonesia need to prioritize destination development on ergonomic destination management and the 

placement of human resources that are competent in developing their tourism. This can create a sense of 

security, comfort and excellent service for destinations. 
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ABSTRACT 

 

The tourism industry is not being overlooked as the government is planning tirelessly to develop this sector. 

Tourism is growing prominently as a way to improve the livelihood of the local people. West Sumatra's 

tourism industry is expanding in new ways to attract visitors. Tourism stakeholders are currently attempting 

to develop tourism in West Sumatra. However, there are cultural conflicts in improving the West Sumatera 

tourism industry, resulting in 5S (sun, sex, sights, savings, and servility) constrain in the community. This 

research aims to find an alternative way to improve tourism that aligns with the community guideline. As 

a result, an alternative way to enhance tourism in West Sumatra is needed to resolve the 5S concern. The 

emergence of halal tourism is seen as a new chance to improve tourism development in West Sumatera 

since halal tourism aligns with Minangkabau community beliefs. While, due to the resource's potential, 

there is a good chance for other alternative tourism to succeed in West Sumatera. To comply with the 

community values, health tourism is proposed as a possible way to improve tourism in West Sumatera. 

Within the current state of medical facilities and extensive viability of wellness tourism, the attraction of 

health tourism can be a practical way to help design tourism development in West Sumatra that is compliant 

with community beliefs. The research design of this study is descriptive qualitative method. The data are 

obtained by two techniques of data collections, observation and literature review. 
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ABSTRACT 

The nomenclature of Cultural Tourism as the identity of visiting activities to the Baduy Tribes potentially 

threats the resilience of the Baduy’s culture. Responding it, the Custom Institution of Baduy changed the 

nomenclature of Cultural Tourism to Saba Budaya Baduy. Based on that phenomenon, this research aimed 

to explore the value and the specialty of Saba Budaya Baduy as the identity of Baduy Tribes, to analyze the 

potential of threats or the cultural resilience from the usage of nomenclature of Cultural Tourism and Saba 

Budaya Baduy, and to explore the values of Saba Budaya Baduy as the effort of cultural resiliency to realize 

the Cultural Sustainable Tourism. The data collection was done online and the data analysis was done offline 

using Tourism-Anthropology and Social-Psychology perspective based phenomenological approach with 

Interpretative Phenomenological Analysis (IPA) technique (blended method). The first result of the research 

showed that Saba Budaya Baduy has the principle of making a good relationship which is based on Baduy 

Tribe’s culture, represented the Baduy Tribe and the visiting activities to the Baduy Tribe better. The 

second, the psychological resilience in responding the threats is reflected on the Baduy Tribe’s people which 

are obedient in maintaining and implementing the ancestral traditions. The third, Saba Budaya Baduy is 

oriented to the dimension of social, culture, cultural tourism economy, and environmental resilience. 

Therefore, Saba Budaya Baduy has a potential to realize the Cultural Sustainable Tourism which is oriented 

on the cultural resilience and sustainable tourism activities. 
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ABSTRACT 

The development of the tourism industry in several regions has started to be seen in recent years. It was 

caused by stakeholders' awareness, including the government, private sector, and community, of the 

received impact of these activities. Not only in the economic sector but social and cultural impacts around 

tourism destinations can also be seen the distinction. In addition to having a positive result, the negative 

impact could appear in the tourism development, although insignificantly perceived. Preventive efforts need 

to be executed to minimize the impact that occurs. Specifically, this study aims to identify the socio-cultural 

dynamics in the Pantai Watu Karung, Pacitan Regency. The data of this research was collected through a 

qualitative exploratory method approach. The impacts that appear on the community social life caused by 

tourism development in the Watu Karung Coastal Area are the transferal of land ownership, the changing 

of land use, the changing in people's social perspectives, as well as some changes that are less significant 

but need preventive measures so that these changes do not give a negative impact on the Local Society. 

Community empowerment is one of the strategic actions to reduce the negative impacts of tourism activities 

on Pantai Watu Karung, Pacitan Regency.  

 

Keywords: Socio-Cultural Impact, Life Change, Coastal Development, Pantai Watu Karung, Pacitan 
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ABSTRACT 

As a result of Covid-19, many countries have closed international airports, this of course has a huge impact 

on the tourism sector in Bali. Since April 2020, nearly 96 percent of hotels in Bali have closed and laid off 

their workers. The status of these workers was laid off (taking unpaid leave). Tourism workers who lost 

their jobs did not just give up, they do everything to make money. Many of the laid-off tourism workers 

have switched professions to become new seller who use their cars and selling on the side of the main road 

in Denpasar City. This study aims 1) to find supporting factors in opening a business for laid-off tourism 

workers during the Covid – 19 pandemic, 2) to find out the most dominant factor which is a supporting 

factor in opening a business for laid-off tourism workers during the Covid-19 pandemic. Research location 

in Denpasar City. This study used 100 respondents with accidental sampling technique. The data will be 

analyzed using quantitative descriptive analysis and factor analysis. Based on the results of calculations 

using factor analysis, there are 12 variables grouped into 3 factors, namely business relations and business 

management factors, internal and external factors, and self-motivation factors which are supporting factors 

in opening a business for laid-off tourism workers during the Covid-19 pandemic. Of the three factors, 

business relations and business management are the most dominant. Conclusions from this research need 

to be hold entrepreneurship training activities for laid-off tourism workers so that they have entrepreneurial 

skills that are very useful for develop their business. 
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ABSTRACT 

Covid-19 pandemic bring great causes in the aviation industry as experience a rapid decline in passengers 

in 2020. Therefore, the government sets health protocols that must be implemented by service providers. 

This research investigated the effect of health protocols implementation toward passengers repurchase 

intention. Quantitative method with observation of Citilink’s ground handling at Halim Perdana Kusuma 

airport was conducted. Using Non-Probability with purposive sampling, online questionnaires were 

distributed to 115 passengers and 100 respondents were valid (return rate of 87%). The finding revealed 

that application of health protocols in Citilink was complied with the government regulation and treatment 

as one among three dimensions of protocols was the most desirable, whereas exploratory intention as one 

among four dimensions of re-purchase intention was the most chosen reason. Hypothesis of the health 

protocols application positively affected the re-purchase intention of airlines’ passenger was proven as if 

the health protocol is not applied in Citilink, then the re-purchase intention will be low-spirited. The result 

t tests received constant results (a) of 2,311, health protocol values of 0.419 and t calculated values of 4,150 

> 1,981 with significance values of 0.000 < 0.05. This research contributes to the building trust of an airlines 

by implementing health protocols as there is still potential re-purchase intention of passengers. Furthermore, 

the study suggests simplifying the protocol application of e-HAC that is found complicated by passengers. 

Verbal and non-verbal notification regarding the protocol should be continuously and consistently 

announced to increase the re-purchase intention. 
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ABSTRACT 

The campervan is a self-propelled vehicle that functions as tourist transportation as well as accommodation 

for overnight stays, campervan tourists can drive themselves and feel like planning vacation trips according 

to their needs. Tourist motivation and service quality are important aspects that need to be considered by 

campervan rental services in order to achieve tourist satisfaction and become the basis of rental intention. 

The purpose of this study is to analyze the influence of tourist motivation and service quality on tourist 

satisfaction and campervans’ rental intention. The data in this study were obtained through distributing 

questionnaires online using a google form to 60 respondents who had rented campervan from Puku Camper. 

Data were analyzed using SmartPLS based on the Structural Equation Modeling (SEM) method. The results 

in the study indicate that tourist motivation and service quality have a significant effect on tourist 

satisfaction. Tourist motivation, service quality, and tourist satisfaction have a significant effect on the 

intention to rent back. Tourist motivation and service quality have a significant effect on the intention to 

rent back through tourist satisfaction. Regulations regarding campervan tours in Bali must be immediately 

drawn up and strictly regulated. Puku Camper management must periodically maintain all facilities on each 

campervan, update the campsite list, and actively create content about travel stories in order to keep 

maintaining tourist satisfaction and increase tourist decisions in renting campervans in the future. 
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ABSTRACT 

 

Tourism is strongly influenced by all issues, many experts have begun to study the Covid-19 phenomenon 

and its impact after it was declared a world global pandemic by The World Health Organization (WHO). 

This research is about how foreign tourists who have visited Kuta, Bali before the Covid-19 pandemic 

“remembering” their trip experience. In the last decade, a positive experience during travel during trip what 

is often referred to a memorable tourism experience (MTE) has become an important concept in the 

hospitality and tourism sector. The objective of this study is to examine the influence of memorable tourism 

experience, tourist satisfaction and revisit intentions to Kuta in new normal era. (Singh, 2019) concludes 

that tourist's revisit intention is an important factor in achieving success in the highly competitive tourism 

market. The research method in this study is an online survey using google form. The number of 

respondents is 100 people who are determined based on accidental sampling. Data analysis was based on 

the SEM (Structural Equation Modelling) method which was analysed by using the Smart PLS version 3.0 

program. The results showed that (1) memorable tourism experience significantly influence foreign 

tourist’s satisfaction, (2) memorable tourism experience significantly influence foreign tourist’s revisit 

intention to Kuta in new normal era of Covid-19, (3) tourist satisfaction has a significant mediation effect 

to influence memorable tourism experience towards foreign tourist’s revisit intention to Kuta in new normal 

era of Covid-19. 
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ABSTRACT 

 

Knowledge of tourist behavior in a village tourism is very important principle in tourism marketing 

studies. Satisfaction and loyalty are two keys aspects of the success and sustainability of a village tourism. 

Two components that are important to analyze, to measure tourist satisfaction and loyalty are tourist 

motivation and destination attributes. This study aims to analyze the influence of motivation and 

destination attributes on tourist satisfaction, analyze the influence of motivation and destination attributes 

on tourist loyalty and analyze the effect of tourist satisfaction on tourist loyalty. This research used 

quantitative methods that aim to analyze the correlation between variables and justify the significance of 

the hypothesis. One hundred domestic tourists who have visited are the samples in this study. The sample 

was determined by accidental sampling by distributing online questionnaires via Google Form. Data were 

analyzed using SEM (Structural Equation Modeling) by SmartPLS software version 3.0. The results 

showed that motivation had not a significant effect on tourist satisfaction and destination attributes had a 

significant effect on tourist satisfaction. Tourist motivation and destination attributes had not a significant 

effect on tourist loyalty. Tourist satisfaction had a significant effect on tourist loyalty. 
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